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TO THE SPRING 
ISSUE OF RESIDE

WELCOME

There is nothing quite like a summer spent in the Hamptons and 2020 will 
be remembered as a year like no other. Recent events put the Hamptons in 

renewed focus for buyers and renters, and now, more than ever, we appreciate the 
value of the open space and privacy that the Hamptons provides.

We are pleased to present the summer issue of Sotheby’s International 
Realty’s® publication, RESIDE®. In the pages that follow, we hope you will enjoy 
informative content from around the world, paired with a selection of our 
exclusive property offerings in the Hamptons. From a charming farmhouse in 
Amagansett to an 80-year-old oceanfront estate in Southampton, the Hamptons 
Brokerages of Sotheby’s International Realty are proud to offer distinct homes 
that embrace every style.

With a proven track record year after year in the luxury sector, our goal 
remains constant: to provide the highest level of consultative services to our 
clients, locally and globally, with in-depth market research, analytics, plus access 
to our vast international agent-referral network. 

Sotheby’s International Realty’s global reach extends to 1,000 offices in 71 
countries and territories worldwide. In the Hamptons, we can be found at three 
local offices, in Bridgehampton, East Hampton and Southampton. With 137 
experienced and knowledgeable agents, Sotheby’s International Realty is uniquely 
qualified to provide expert advice in navigating the Hamptons markets. 

If you are considering renting, buying, or selling, please contact us: Ed Reale, 
631.655.1165, ed.reale@sothebyshomes.com, or Nanette Hansen, 917.597.9152, 
nanette.hansen@sothebyshomes.com, so that we can personally introduce you 
to an agent who will meet your needs. The health and safety of our community 
remains our top priority and we will continue to observe all necessary 
precautions. 

Our objective is to pair exceptional properties with exceptional clients while 
offering superior, white-glove service. We look forward to partnering with you for 
your real estate needs in the Hamptons and beyond. 

NANETTE HANSEN
Brokerage Manager
East Hampton Brokerage
Sotheby’s International Realty

ED REALE
Brokerage Manager
Southampton Brokerage 
Sotheby’s International Realty
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Floral paintings are making a con-
temporary comeback, farmhouses 

are getting modern face-lifts, and 
rooms are offering design “experi-
ences.” Here are the latest trends in 
art, architecture, and design.

ArT
A new generation of artists is breathing 
life into a centuries-old subject: florals.

The works, which range from 
traditional botanicals to avant-garde 
abstractions and edgy photographic 
images, are intimate portraits of nature 
in all its glorious phases.

Stockholm-based photographer Carl 
Kleiner often employs flowers in his 
works, creating undulating images with 
stems and petals in impossibly whimsi-
cal positions.

Belfast painter Ted Pim has been 
creating oil-on-canvas rose bouquets 
for the past 15 years.

The works, which sell for US$3,000 
to US$22,000, are brutally brooding and 
literally dripping with subtle significance.

“Roses are a symbol of love but also 
can be incredibly dark,” he says. “I 
grew up listening to Tarot readings my 
friend’s grandmother did, and I learned 
that the rose is a symbol of balance. It 
expresses promise, new beginnings 
and hope. Its thorns represent defense, 
physicality, loss, and thoughtlessness. 
I use these themes in my work to create 
beautiful pieces of art.”

Inspired by 18th-century works of 
Dutch painter Rachel Ruysch, Pim delib-
erately flaws “perfect floral scenes, with 
every inch analyzed and overanalyzed 
for imperfections” by dripping a mix-
ture of etching ink and white spirits 

Belfast-based artist Ted Pim paints striking  
oil-on-canvas rose bouquets.

What’s NeW iN art,  
architecture, aNd desigN
Trending: conTemporary Florals,  
modern Farmhouses, and “experienTial” rooms
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From left to right: A modern farmhouse from 
North Carolina-based in situ; Becky Shea used 
old flooring that meant something to her clients 
to create built-ins in a breakfast room.

over the work at the end to emphasize 
the unpredictability and fragility of life.

“It’s a thrill to pour the mixture over 
the oils, trying to balance the elements of 
destruction and creation,” he says. “A lot 
of people would ask if the flowers I paint 
are dying or coming to life. I like that they 
have to make up their own minds.”

ARCHITECTURE
The so-called modern farmhouse is 
one of the latest manifestations of the 
quest to create a classical, comfortable 
residence that is suitable for casual, 
contemporary life.

The hybrid houses, which are, on 
the outside, spare and Shaker simple, 
feature opulent, open-plan interiors 
and are sited to exploit the sun and the 
natural breezes.

“Modern farmhouses combine 
traditional forms with the clarity, sim-
plicity, and openness of Mid-Century 
Modern architecture,” says architect 
Matthew Griffith, a principal of in situ 
studio in Raleigh, N.C. “Farmhouses 
were not meant to be decorative—they 
were practical, and they were beauti-
ful, quiet places.”

The wood-sided structures, which 
typically have durable metal roofs, take 
design cues from vernacular farm-
houses, yet look more austerely elegant 
than agrarian.

“The interior spaces are not always 
one room,” Griffith says, noting that 
in one in situ studio project, a stairway 
serves as an architectural connector.

He says that the form, which blends 
indoor and outdoor spaces, has become 
so popular that “it’s a movement—
developers of spec properties are 
using the term ‘modern farmhouse’ to 
describe them. Five years ago, when 
we designed our first one at a client’s 
behest, it was a novelty.”

DESIGN
The rooms we live in should not simply 
be seen but also appeal to the emotions. 
That’s the credo of experiential design, 
whose spaces stimulate the five senses.

Becky Shea, whose eponymous 
design firm is based in New York City 
and Los Angeles, sees such design as 
“holistic therapy” that creates “a sub-
conscious calm.”

In her interiors, she evokes memories  

with, among other cues, materials, 
meditative ambient sound, living walls, 
and a signature scent diffused through 
the HVAC system.

In one project where her clients 
were renovating the family home, she 
used its old flooring to create built-in 
cabinetry for the breakfast room. “Now, 
every day, they are reminded of the 
memories that were created on the 
floors,” she says.

For another home, she designed an 
oversize custom rug that matched the 
material of the client’s favorite sweater.

“She told us how much she loves the 
experience of waking up and wiggling 
her toes in the plush alpaca boucle 
before starting her day,” Shea says.

Digging deeply into the client’s 
psyche is key to the process. “If conven-
tional design is like dating, experiential 
design is more like being married with 
two kids and a pet,” she says. “We get 
to know every detail about our clients 
from what kind of deodorant they use to 
where they vacationed as children.”

Shea says she knows the design is 
successful “when clients tell us they’ve 
never felt more ‘at home.’” 
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Well-Rounded
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C
ircular homes make a striking statement. 

These high-design residences are often one-
of-a-kind, with interiors as novel as their curving 
facades. 

“When you’re buying luxury, you don’t want it 
to be a cookie-cutter home,” says Michael Pallier, 
the managing director of Sydney Sotheby’s  
International Realty. “You want something 

unique. A distinctive home means something to a buyer.”
Round residences certainly qualify. They are also some-

what rare, according to Pallier, giving them a rarified vibe. 
He is currently representing the Oculus, an “interstellar” 

Sydney, Australia, home that melds an expansive circular 
entertaining area with a more traditionally shaped wing that 
encompasses the kitchen and bedrooms. The six-bedroom, 
five-bathroom home was by architect Frank Fox in 1961. 

The circular entertaining area is at the center of Fox’s design. 
On the ground level, a retractable curved window wraps 

around the main living space, allowing for views of the 
gardens and direct access to the patio and pool. Upstairs, 
there’s another large reception room that leads onto the 
upper balcony, which is shaded by a curving cantilevered steel 
canopy. Timber blades surround much of the upper floor to 
help regulate the temperature indoors.  

Situated on a quarter-acre lot, the home also features a 
screening room, gym, two kitchens, room for six cars, and 
state-of-the-art home technology. It is currently on the 
market for A$15 million.

The property was purchased by the current owners about 
11 years ago for just under A$7 million, Pallier says. They 
spent another A$7 million or so on updating the home, while 
keeping the original character intact. 

“They are very expensive to build,” he says. 
Because of the curving walls, many of the structural  

elements have to be handmade, Pallier explains. And materials 
like windows, as well as their frames, have to be special- 
ordered to align with the shape of the home. 

Oculus, shown at 
right, blends a circular 
entertaining area with 
a more traditionally 
shaped wing. 

For a one-oF-a-kind home, 
it’s hard to beat  
circular architecture

Sydney Sotheby’s International Realty
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The light flows 
through in Oculus,  
a round house  
in Sydney.

Cabinetry and countertops need 
to be custom-made as well, and the 
general lack of right angles can make 
furniture an awkward fit, the agent 
notes. It also has to be specially sourced 
or custom-made. 

The Australia-based architecture 
firm Tzannes Associates helmed the 
redesign, working with landscape archi-
tect William Dangar and Arent & Pyke 
Interior Designs. After the renovation, 
it was recognized with a Commenda-
tion in Residential Architecture Houses 
at the NSW Australian Institute of 
Architecture Awards.

“Every detail has been restored and 
renewed,” Pallier explains. 

That includes replacing the floor-
ing, walls and ceilings, installing a new, 
partly domed zinc roof, redesigning the 
grounds, and adding an elevator. Curve-
friendly furniture was curated to bring 
into the space, and hanging rails were 
installed across walls to make sure art 
could be displayed.

That trick was also used at Round 
House-Leech Art Studio in Sarasota, 
Fla. In fact, the original hanging rails are 
still there, according to Martie Lieber-
man, the Premier Sotheby’s agent who 
is representing the property. 

“But hanging art is not as much of a 
problem as you might think,” she adds. 
“The walls have enough of a gentle 
curve.”

The two-bedroom, two-bathroom 
house was designed in 1960 for American 
painters Dorothy and Hilton Leech, 
who used it as an arts center and school. 
It sits on a half-acre property that  
combines three lots and is currently 
listed at US$895,000.

Clerestory windows encircle the  
residence just below the roofline, bringing 
sunlight into the home and giving those 
inside a peek at the trees in the garden, 
Lieberman explains. In addition, floor-to-
ceiling windows frame the home’s glass 
doors, letting in even more light. 

The living and dining areas, plus 
a custom built-in kitchen, art gallery, 
and the master suite, are on the ground 

floor. The upper level is a loft space that 
serves as a second bedroom, and has an 
additional bathroom and a skylight. 

“As cool as the photos make it look, 
it’s cooler once you get here,” the 
agent says. 

It was updated by Sarasota-based 
architect Tatiana White around 2008, 
she adds. But Jack West and Elizabeth 
Boylston Waters were behind the origi-
nal design. 

They were members of the Sarasota 
School of Architecture. The style plays 
with the landscape and is known for its 
honesty in materials and clarity of con-
cept, the agent explains. Its roots are in 
the Mid-Century Modern movement. 

Many round homes are from that 
time period, says Eckart Noack, a Sau-
salito, Calif.-based agent with Golden 
Gate Sotheby’s. Although also rare in 
California, he has represented two such 
properties, both from that era. 

“They are examples of Mid-Century 
architecture to the extreme,” he says. 

The style’s futuristic look and the 
form-meets-function sensibilities are 
certainly on display at the Round House 
on Wolfback Ridge in Sausalito. The 
three-bedroom, two-bathroom home 
was designed by renowned Bay Area 
architect Mario Corbett in 1954. 

Its floor-to-ceiling curved windows 
frame views of nine counties, the San 
Francisco Bay, and the city skyline. 
Inside, the sloping walls are clad in 
wood, as are the floors and custom 
cabinetry. Noack represented the buyers 
when they purchased the property in 
2016 for US$2.7 million. 

“The architecture and the location 
made it a really attractive property,” he 
explains. “The buyers were really com-
mitted to maintaining the aesthetic.” 

Buying a round house was not the 
couple’s goal when they visited, Noack 
points out. 

“They went to see it at an open house 
and realized how awesome it was,” he 
says. “They had to have it.” S
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Oculus in Sydney has a very modern feel and a 
truly unique shape.
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Where Nature  
aNd Luxury INtersect
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T
he use of the term glamping has been expanded in 
recent years to encompass a dizzying array of loca-
tions, environments, and experiences. Whereas 
the first glamping experiences were mostly billed 
as humble opportunities to camp out in style, 
modern-day glampers now find themselves 
enjoying world-class luxuries and wildly unique 
accommodations in all corners of the world. From 

cozy mountaintop pods and immaculate jungle escapes to 
futuristic offerings on a wind-swept, extraterrestrial land-
scape, these are the most notable and eye-popping glamping 
experiences around.  

NORTH AMERICA
Around a two-hour drive from Anchorage, Alpenglow 
Luxury Camping offers an idyllic locale for city dwellers 
looking to disconnect by escaping into Alaskan nature. While 
Alpenglow’s canvas tents don’t feature electricity—there’s 
a charging station at base camp—each one offers gorgeous 
views of Alaska’s Matanuska Glacier. Open from late May 
to early September, the property is run completely on solar 
power, with furniture and buildings made in-house using 
local materials. 

For an intimate audience with the natural world, it’s hard 
to beat Big Sky Country, aka Montana, where The Resort at 
Paws Up offers one of America’s most luxe glamping options. 
From mid-May through mid-October, a mix of couples, 
groups, and families, not to mention corporate titans and 
Hollywood celebs, descend on the six luxury tented camps, 
one of which features North America’s only three-bedroom/
two-bathroom tents. All tents include rustic chic decor, 
en-suite bathrooms with heated slate floors, and camping 
butlers. The resort, which is open year-round, offers top-
notch activities, most notably world-class fly-fishing. 

From private saFari camps  
to remote nature getaways,  
glamping marries the great 
outdoors with unimaginable  
creature comForts

R ES I D E  SPRING 2020
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Asilia Africa offers 
adventurous types  
an opportunity for 
high-end glamping  
in Tanzania.
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In a remote patch of Southwest Col-
orado, Dunton Destinations offers var-
ious glamping options in the shadows of 
the San Juan Mountains, the most opu-
lent of which is Christy’s Tent at Dunton 
Hot Springs. The all-season, canvas tent 
was built with reclaimed materials that 
date back to the 1830s, and contains a 
gas stove and spacious bathroom with 
views. Four miles away, the luxe Dunton 
River Camp (open May to October) is set 
on a 500-acre cattle ranch from the late 
1800s. The original farmhouse sits in its 
original location near the Dolores River; 
nearby, guests relax in glammed-out 
tents, each sitting on a wooden platform 
anchored to the bedrock.

Luxury brand Under Canvas, which 
maintains stunning locations in and near 
some of America’s most popular national 
parks, removes the hassles out of camp-
ing. Active travelers looking to get the 
most from a visit to Yellowstone,  
Glacier, or Zion reserve their deluxe 
Under Canvas tents (each with a bath-
room and private deck) far in advance. 
The safari-inspired Grand Canyon 
location wows with its Stargazer tents, 
so named for the viewing window above 
the king bed for stargazing at night.

Collective Retreats offers a modern 
chic, all-inclusive camping experience 
in or near popular destinations such as 
Yellowstone National Park, Texas Hill 

Country, and Vail, Colo. The company 
provides guests with lodging in Insta-
gram-ready tents, chef-crafted meals, 
and fun, local activities. New York 
residents have a pair of locations to 
choose from; urban glampers can spend 
the night under the stars on Governors 
Island (across from Manhattan), while 
apartment-dwellers can escape to the 
peaceful Hudson Valley. 

Camping in Beverly Hills? For a 
unique glamping experience, consider 
the Beverly Wilshire, A Four Seasons 
Hotel, where the “A Night With the 
Stars” package includes use of the entire 
10th floor, including the legendary 
Veranda Suite. High above Rodeo Drive, 
guests enjoy a private 2,000-square-foot 
terrace with a gas fireplace and tricked-
out tent for two. Illuminated by a crystal 
chandelier and marble lamps, the 10-foot 
tent includes a queen-size bed, antique 
nightstands, and fur rugs.

AFRICA
Asilia Africa, a company with ties to the 
original family-run safari companies of 
East Africa, lures adventurous types to 
Tanzania for The Highlands. Perched on 
the edge of the mountain forest hugging 
the Olmoti volcano, just north of the 
Ngorongoro Crater, each perspex-and- 
canvas domed suite features an en-suite 
bathroom, wood-burning stove, and 

floor-to-canvas-ceiling bay windows 
with incredible views. Guests follow 
ancient Maasai trails to the sum-
mit of the Olmoti crater and go on 
game-watching drives in the surround-
ing Ngorongoro Conservation Area. 

Safari lovers trek to the heart of 
Katavi National Park in remote Western 
Tanzania to reach Nomad Tanzania’s 
Chada Katavi camp. Open June through 
November, the space resembles a classic 
expeditionary outpost, albeit one 
with countless comforts. Guests have 
ample wilderness to themselves, and 
game-watching opportunities are never 
far away; elephants commonly walk 
through the camp, depending on the 
time of year. While each well-designed 
tent features an en-suite bathroom, true 
adventurers looking to get as close to 
nature as possible opt for fly camping 
out in the wild.

Natural Selection, a collection 
of owner-operated safari camps and 
mobile safaris, maintains a handful of 
notable destinations in remote, wind-
swept Namibia. Intrepid types venture 
to the isolated Skeleton Coast National 
Park, where the Shipwreck Lodge’s 
handsomely appointed, solar-powered 
cabins resemble grounded ships. Set in 
a sheltered valley against a backdrop of 
granite mountains, the mesmerizing 
Hanoib Valley Camp disappears into 

Kenya’s Angama 
Mara, shown above, is 
a bucket-list glamping 
destination.
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its natural surroundings while leav-
ing almost no footprint on its fragile 
ecosystem. Guest tents, which feature 
local materials and design inspired by 
the local Himba people, look out onto 
a unique landscape that’s home to 
desert-adapted elephant, giraffe, lion, 
and rhino.

Kenya’s Angama Mara is an ideal 
choice for first-time glampers looking 
to check a safari off their bucket list. 
Constructed from classic safari canvas, 
each stylishly appointed tent features a 
30-foot-wide, floor-to-ceiling window 
overlooking the Great Rift Valley. The 
space sits on the edge of the imposing 
Oloololo Escarpment, made famous 
by the film Out of Africa. Guests enjoy 
game-watching any number of ways, 
including from hot air balloons, and 
most famously during the annual Great 
Migration, when millions of wildebeests 
and zebras pass through the area.

ASIA
Adventurers journey to the Thai jungle 
of Chiang Rai, where the Four Seasons 
Tented Camp Golden Triangle sits on 
elevated ground near the confluence 
of the Ruak and Mekong rivers. The 15 
luxurious, air-conditioned tents sit in 
the heart of the Golden Triangle, over-
looking Thailand, Burma, and Laos. The 
tropical, bamboo-filled environs stand 

in contrast to upscale comforts such 
as a cocktail bar and wine cellar. Each 
uniquely decorated tent—designed to 
evoke 19th-century adventure expedi-
tions—features hardwood floors and a 
hand-hammered copper bathtub.

Located in a UNESCO World Heri-
tage site in Laos, the luxurious  
Rosewood Luang Prabang offers 
hilltop tents filled with colors, textiles, 
and patterns utilized by the area’s indig-
enous hill tribes. Each tent contains a 
king bed and oversize daybed alongside 
a refreshing rain shower and oversize 
balcony. Inspired by a traditional 
Laotian hill station, the resort is sur-
rounded by stunning, untamed forests.

EUROPE
In stark contrast to the fancy ski 
resorts in the Swiss Alps, Whitepod 
offers unique mountain units that 
were designed to combine ecology and 
luxury. Upon check-in at the reception 
area, guests receive a backpack with 
a map, headlamp, and walking stick, 
then venture 20 minutes uphill to reach 
their pod. Each unit is equipped with 
wood-burning stoves, fully serviced 
bathrooms, and a large terrace with 
breathtaking views. For a next-level 
experience, there are pod suites with air 
conditioning, an unlimited minibar, and 
a private sauna.  

Below, from top to bottom: Alpenglow offers 
luxury camping in Alaska; Shipwreck Lodge 
at Skeleton Coast National Park in Namibia; 
Nomad Tanzania's Chada Katavi Park.
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A Picasso mural  
at a home in France  
is priceless.

The Magic of Murals 
The arT form is bound only  
by your imaginaTion

R ES I D E  SPRING 2020

few art forms have the same awe-inspired quality as a 
mural. The sweeping size, the use of architecture as a can-

vas, the painstaking process—it’s an epic kind of craft. 
Murals date back to 30,000 B.C., when they were first 

discovered painted in caves in southern France during the 
Paleolithic period. And some of history’s most important 
works were murals: Leonardo da Vinci’s The Last Supper, 
Michelangelo’s Sistine Chapel ceiling, Diego Rivera’s Detroit 
Industry. While these masterpieces were created on the 
walls and ceilings of public spaces, having a mural in the 
intimacy of a home is an entirely different experience.

Uzès Sotheby’s International Realty has a rare example 
of a masterwork mural in a French chateau currently on 
the market. Located in Provence in southern France, the 

centuries-old home was once owned by prominent art col-
lector Douglas Cooper, who was friends with Pablo Picasso. 
“During one of Picasso’s visits to the castle in 1962, Cooper 
expressed his admiration for the Picasso frescoes he had 
seen on the facade of the College of Architects in Barce-
lona,” says Bruno Zermati of Montpellier Sotheby’s Interna-
tional Realty. “To which Picasso replied, ‘give me a wall and I 
will do the same.’” What resulted were five frescoes Picasso 
drew on the walls of the home’s loggia.

 
The Power of TransformaTion
“Murals are only limited by the bounds of your imagination. 
They can create an architectural vista, a vibrant pop of color, 
or evoke incredible emotion,” says Benoist F. Drut, owner of 
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Lucy Harris Studio 
in New York designs 
murals that make a 
wall really pop.
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Maison Gerard Gallery in New York.  
When hand-painted, a mural can 

create an immersive experience of art, 
says Lucy Harris, principal of Lucy 
Harris Studio, an interior design studio 
in New York. “It’s like a beautiful fra-
grance or a piece of music—it envelops 
your senses. Unlike wallpaper, with a 
mural you can see the brushstrokes of 
the artist, which adds to the magic.” 

And they can also create varying 
effects. “Depending on the artwork 
chosen, a mural can convey comfort 
or have a dramatic and immersive 
impact,” says Ohio-based Amanda 
Both, lead designer at Tempaper, a line 
of removable wallpaper.  

 
MOdeRN MethOdS
Today, the definition of a mural has 
broadened. “Some sticklers might say 
it has to be exclusively applied to a 
wall, but I would also include items like 
trompe l’oeil painted doors, photography 
collages, hand-painted scenic wallpa-
pers, and graffiti art,” Drut says. He has 
worked with New York-based graffiti 
street artist Faust on a number of com-
missions to “create great juxtapositions 
between his witty and bold work and 
traditional antique furniture from the 
19th and early 20th century.”  

PeRfeCt PlaCeMeNt
“By their nature, most murals are per-
manent or semipermanent, so moving a 
piece, whether around the room or the 
world, can be a challenge,” Drut says. 
He recommends having works mounted 
on or backed with muslin to ensure that 
you can always take it with you.  

“I generally prefer murals to wrap 
around a room, so I consider them to 
be an effective way to create an immer-
sive experience for my clients,” says 
Courtney McLeod, principal/founder 
of Manhattan-based Right Meets Left 
Interior Design. In a smaller space, a 

mural on all four walls works best to 
create an immersive environment. For 
larger spaces (especially with a long, 
uninterrupted span of wall space), one 
mural wall can be an excellent starting 
point for the overall decor scheme, 
particularly when it comes to color 
palette, according to McLeod. “We 
also highly recommend layering art 
over a mural scene; the right pairing 
can create an incredible focal point in a 
room,” she says. 

CUStOM CRaftSMaNShIP
A mural should complement the over-
all decor, so it’s important to also  
consider the furnishings that fill the 
space, according to McLeod. For 
murals that are more lush and more 
detailed, she recommends using solid 
fabric on the largest upholstered piece 
and reserving patterns for accent 
chairs, pillows, and rugs.  

 Consider the mood or tone you 
want to set in the space, Both says. 
“Murals have the power to influence 
emotion. Ideas for calming designs 
include nature or natural motifs and 
ideas for uplifting and/or dynamic 
murals include geometric, floral,  
or botanical motifs.”  Other popular  
subjects include garden scenes,  
chinoiserie-inspired designs, abstract 

art, and historical scenes. 
If you’re going the custom route, 

be sure to choose an artist who will be 
collaborative and open to your ideas 
but also confident in their own vision, 
Harris says. “See some of their work 
in person to make sure you like their 
style and technique. I always start with 
initial ideas, usually from historic pat-
terns, and then have the artist take it to 
the next level with their own ideas.”

CaRefUl CONSIdeRatION
Murals are wall art, so you should treat 
them the way you would treat both art 
and walls. Keep in mind there is every 
chance that people (or pets) may brush 
up against them, or children may put 
their hands all over the walls, so it’s 
important to consider durability.

In spaces that get more traffic and/
or wear and tear, a vinyl wallpaper can 
be a great option. McLeod recom-
mends reserving more delicate and 
hand-painted murals for bedrooms 
and formal entertaining spaces. If 
you have your heart set on a delicate 
material in a higher traffic area, some 
muralists offer the option of applying a 
clear acrylic coating, McLeod says. 

A busier, smaller pattern shows less 
damage, and a hand-painted mural can 
usually be touched up, Harris says. 
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Fashionably 
bond
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The Seamaster Diver 
300M 007 Edition 
worn in the latest film.

The release of No Time To Die marks  
The 25Th film for James Bond,  
and nearly 60 years as a culTural icon

as soon as Daniel Craig slipped the vintage jumper over 
his head and pulled it on, he was beaming. So was cos-

tume designer Suttirat Anne Larlarb. She’d spotted it first in 
history books, then tracked down the real thing—a 1940s-era 
British commando sweater, with oversize elbow patches, 
a wide neckline, and a drawstring to pull the neck tight. It 
seemed perfect for an action sequence in No Time to Die. But 
Craig would be the ultimate judge.

“He loved it,” Larlarb recalls. “The minute he put it on, it 
was like, whoa, this could’ve been in his actual wardrobe.”

Now set to premiere in November,  No Time to Die is 
directed by Cary Fukunaga and co-stars Léa Seydoux, Ralph 
Fiennes, and Rami Malek. It marks the 25th cinematic adven-
ture for the world’s most popular superspy. And Craig says 
it’s the last time he’ll play Agent 007. In an interview in 2006, 
Charlie Rose asked him why Bond remains so popular. 

“There’s something we immediately understand with this 
man,” he replied. “He gets the bad guy, but he does it with style.”

No other fictional character has held sway for so long. No 
matter your 007 of choice—starting with Sean Connery in 
1962’s Dr. No, through George Lazenby, Roger Moore, Timothy 
Dalton, Pierce Brosnan, and Craig—Bond has served as an 
icon for everything from suits to watches to drinks.

In part, it’s because he remains an ideal in a culture prone 
to dismantling them.

“He wears custom suits from the world’s best tailors; 
dates gorgeous women; drives the finest cars; even detonates 
bombs from the tips of his bespoke oxfords,” notes Olie 
Arnold, style director of the online luxury menswear retailer 
Mr Porter. “All the while, he barely sweats—he seems to pull 
it off with a level of sophistication and cool, regardless of the 
challenging circumstances.”

In other words, he walks a razor’s edge—cool, yet chill. 
Forceful, yet unfussy.

“At the beginning of his day he’s not thinking, ‘Uhhh, this 
shirt or that shirt?’” says Larlarb, laughing. “He wakes up and 
it’s just done.”

Over the decades, filmmakers have tweaked Bond’s image, 
from fighter (Connery) to lover (Moore) to intellectual 

(Brosnan) to hulking id (Craig), rising 
out of the waves in the 2006 remake of 
Casino Royale in headline-grabbing blue 
swim trunks. (That La Perla swimsuit 
quickly sold out.)

But there’s more to Craig. “He’s a 
more emotional Bond, more relatable,” 
Larlarb says.

To that end, she created a wardrobe 
that’s still aspirational (sleek Tom Ford 
suits, Crockett & Jones dress shoes, 
shawl-collar tux) but leans toward the 
real (a breezy, sand-colored Massimo 
Alba sloop suit for a car chase in Italy, or 

Drake’s crepe-soled chukka boots).
As for that commando sweater? 

Larlarb had luxury British brand N. Peal 
recreate it—but in cashmere, and a rich 
shade of blue. “They wanted something 
practical,” explains the brand’s manag-
ing director and owner Adam Hold-
sworth. “Utilitarian and authentic—but 
also definitively Bond-esque: strong, 
iconic, masculine.” N. Peal launched a 
consumer version in March.

“James Bond wearing N. Peal opens 
brand recognition to a global audience,” 
Holdsworth says. 

Watchmakers, too, enjoy a Bond 
bump. Watches are essential to the 007 
brand, from the classic Rolex Perpetual 
Oyster Submariner (worn by Connery 
in the first four Bond films), to Hamilton’s 
Pulsar P2 with a cheesy LED screen 
(in Live and Let Die), Breitling’s Top 
Time (in Thunderball), and Omega’s 
Seamasters (featured in every film since 
1995’s Goldeneye).

A longtime watch lover, Craig col-
laborated with Omega on the newest 
Seamaster Diver 300M 007 Edition, 
worn in No Time to Die. “He wanted it 
to be something a man of action could 
genuinely rely on in tough situations,” 
says Omega CEO Raynald Aeschlimann. 
The watch, made of durable, lightweight 
titanium (perfect for a spy on the go), 
with a weathered aluminum dial, is 
currently available for sale.

“When a new James Bond film 
launches, we see a huge sales spike in 
the watch 007 wears,” he says. “People 
get inspired by his style choices.”

Craig said he wanted to create a 
watch that suited his Bond specifi-
cally. “If you were in real trouble, you 
could wrap it around your knuckles 
and smack someone in the face with it, 
which is kind of an important thing,”  
he joked during a news conference. 
“It’s a military watch, and it feels like a 
military watch, but it’s elegant.” T
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Daniel Craig’s final 
Bond film premieres 
in November.
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Amy RyAn’s  
FAvoRite things

Hollywood has long been enamored with Amy Ryan. The 
actress has done it all, from gritty fare like Gone Baby Gone 

(for which she earned a Best Supporting Actress Oscar nom-
ination) to offbeat comedy (The Office’s Michael Scott finally 
met his match in her goofy Holly Flax). But the star’s heart 
belongs firmly to New York. “I love that there’s a story on 
every corner,” says Ryan, who grew up in Flushing, Queens.

Ryan’s latest project, Netflix’s Lost Girls, is based on the 
unsolved murders of a series of Long Island sex workers, and 
was filmed a stone’s throw from the actual crime scenes.  
Ryan plays Mari Gilbert, a mother doggedly fighting to find 
her missing daughter. Given the solemn subject matter, Ryan 
was especially thankful to find comfort at home after a long 
day. “I’m kind of a homebody. Well, not kind of, I am a home-
body,” says the actress, 50, who today shares an airy, prewar 
Brooklyn Heights apartment with her husband, writer/ 
director Eric Slovin, and their 10-year-old daughter. 

While her building is vintage, her apartment maintains a 
contemporary appeal, thanks to the previous owners’ alter-
ations, which removed walls and opened up the space. “It has 
a bit of a loftlike feeling, but the lines and the moldings and 
details are still there,” she says. 

It’s also filled with well-loved items that speak to the 
actress’ homey yet high-end taste. 

  Le CReuSet 
CookwARe And 
FRenCh PReSS

“I rely on my blue 
Le Creuset pot 
quite a bit. I also 
use their coffee 
press every morn-
ing, usually with 
Gregorys Coffee. 
The kitchen is a 
nice meditative 
place to be.”

  neSting doLLS
“When I was a kid, I loved nesting dolls. 

My mother brought two little dolls back 
from Japan, and I still have them. The 
tiniest one is barely a quarter of an inch 
tall, and I’m always so afraid that I’m 
going to lose them, but I haven’t in over 
40 years. I’m very devoted to them and I 
look after them.”

  ChRiS JondLe BenCh
“[We] buy things because we like them, 

but if we can support friends who are 
artists, it’s a bonus. We have this beauti-
ful bench made by our furniture maker 
friend, Chris, from Brooklyn Custom 
Furniture. We use it every single day.”

  VintAge teLePhone
“I still have a landline, which is strange, 

I know, but I have it because we have 
grandmother’s old phone—and it still 
works! It’s so loud, and it has this  
great ring.”

  JoSeF FRAnk 
FABRiC

“One of my 
favorite things 
is our kitchen 
banquette, which 
is covered in a 
Josef Frank fabric. 
It’s so bright and 
colorful. In the 
morning, it just 
puts me in a good 
mood and gives 
me energy. It’s 
funny to say that, 
but it does. It’s a 
little happy cor-
ner to sit in.”

  JAy BAtLLe ARt 
“In the series we own, he’s taken a menu 

and created a picture, a story, on top. I 
can think of a thousand stories of why 
his head is bowed in the position it’s in. 
I just find this little guy so moving.”

THe acTress on THe coffee maker  
sHe uses daily, THe Japanese dolls sHe’s 
Had since sHe was a cHild, and more
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Though the U.S. certainly knows how 
to do barbecue, there is nothing 

inherently American about smoking 
and grilling meat. All over the world, 
one can find top-notch barbecue and, 
in each place, a tasty local variation 
on the practice. Think of the variety: 
There is Korean barbecue, Japanese 
teppanyaki, Chinese chuar, Middle 
Eastern kebabs, South African braaivleis, 
and Argentine parrilla. It would seem 
a near-universal condition, cutting 
through cultural differences, our 
human love of bringing fire to meat. 
And, in today’s world, where there is 
a robust culinary tradition, there are 
enterprising chefs who have made it 
high-end. Below is a collection of some 
of the best top-tier barbecue spots 
from across our carnivorous globe. 

 BarBecue around  
the World
From The U.S. To SoUTh Korea  
To argenTina and beyond,  
ThiS near-UniverSal STyle oF 
cooKing ShineS
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At Firedoor in Sydney, 
top-notch meals  
are cooked over  
wood fires.

U.S.
Though the rivalries and claims of 
superiority between regions and states 
can get heated, it is true that there is 
great barbecue to be found throughout 
the U.S. In the renowned barbecue 
capital of Austin, Texas, one must pay 
homage to Franklin BBQ–founder 
Aaron Franklin is the first barbecue 
chef to win a James Beard award. And 
in New York City is Hometown, much 
loved for its brisket and lamb banh mi 
sandwiches, though the brisket tacos 
are a close second. 

SoUth Korea 
In the high-tech, high-speed capital 
of Seoul, barbecue spots abound. In 
the Korean context, barbecue is a 
do-it-yourself endeavor, with tables 
coming equipped with small grills. At N

ik
ki

 t
o 
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Gombawi, one can find a classic Korean 
barbecue ambiance, always stocked 
with high-quality meat, from aged  
beef to ox tongue to wagyu, and wood- 
burning grills. Located in the city’s chic 
Cheongdam-dong neighborhood,  
Saebyukjib is a 24-hour spot with seri-
ous quality; alongside your meat grilling 
on the table, enjoy its delicious ddaro 
gukbap, a beef-based soup with Chinese 
herbs and radishes. For big groups, try 
Two Plus Itaewon, so named because 
it only offers Hanwoo beef, an upmarket 
Korean beef, that has been graded 1++, 
the highest rating. 

argeNtiNa 
In the Argentinian context, the word 
parrilla (pronounced “pa-ree-sha”) 
refers to an open-fire hearth for grilling 
meat. Barbecue in Argentina is almost 

exclusively a large-cuts affair, with 
big slabs of beef, rarely marinated but 
copiously seasoned with parrillero salt, 
thrown directly on a hot grating. The 
capital Buenos Aires offers plenty of 
opportunities to get the parrilla experi-
ence. Patronized by Rod Stewart, Bono, 
Steven Tyler, and others, the massive 
three-floored La Brigada is a Buenos 
Aires staple, with waiters famously 
cutting each slab with a spoon to show 
off its tenderness. The more modern 
La Carnicería, which sources from a 
family farm in the Pampas, is known  
for its smoked meats. The not-to-be-
missed La Cabrera in the popular 
Palermo district offers classics like bife 
de lomo (tenderloin) alongside quirkier 
delights like the chicken kebabs scented 
with rum and oranges. 

JapaN
Similar to Korean barbecue, yakiniku 
restaurants involve tableside grilling 
over a charcoal or gas brazier. In the 
posh Ginza neighborhood of Tokyo is 
the sharply designed Tendan, known 
for its boned beef ribs and grilled 
vegetables sourced from the Kyoto 
countryside. In Kobe, the town famed 
for its stellar cows, try Wakkoqu, which 
features set menus offering various 
cuts, which are cooked in front of you 
on massive iron griddles. In Kyoto’s 
always-happening Gion quarter, make 
time for the small but impeccable  
Sou, a gourmet restaurant known for  
its wagyu A5, the highest grade of  
the famed meat. 

aUStralia 
Centered in Sydney, the country-continent  
has had something of a grilling renais-
sance in recent years. At Firedoor, 
which opened in 2015, one can expect 
top-notch meats cooked entirely over 
wood fires. Another spot big on the 
wood fire is Ester, which is heavy  
on smoking, from fish to beef to cauli-
flower. Ester offers a barbecue variation 
on the sanga, the Aussie word for  
sandwich, using blood sausage. 
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TanTalizing Tokyo aT nighT
The incomparable Japanese capiTal comes 
alive wiTh These nocTurnal delighTs

With its densely packed 
neighborhoods and endless 
options, Tokyo at night is not 

for the easily intimidated. Once the 
cloak of darkness descends on the 
sprawling metropolis, locals and vis-
itors fuel their desires at an enviable 
collection of world-class bars, lounges, 
and venues. 

HIGH-ClaSS Hotel DeStINatIoNS
the Park Hyatt tokyo lures an impres-
sive volume of nonguests to its perch 
high above the city. Few Tokyo bars rival 
its 52nd-floor hot spot, the New York 
Bar. Made famous by the 2003 film Lost 
in Translation, the bar features striking 
decor, floor-to-ceiling windows with 
stunning views, and nightly live jazz. In 
addition to cocktails, the menu encom-
passes one of the largest selections of 
American wines in all of Japan. Down 
on the 41st floor, the Peak Lounge’s 
skylit bamboo garden offers a more 
relaxed atmosphere.

The Bar at the Ritz-Carlton, 
tokyo, is a classy nightlife option 45 
floors above the heart of Roppongi. In 
addition to views of Mount Fuji and the 
Tokyo Tower, the bar offers swoon- 
worthy environs filled with marble and 
rich woods. Whiskey aficionados select 
from more than 200 labels, including 
many of Japan’s most-prized varietals. 

MoDeRN DRINkING DeNS
Tokyo’s finest chefs and most legendary  
sushi masters are renowned for their 
unparalleled commitment to craft and 
detail. Such focus and dedication can 
be witnessed at Gen Yamamoto, a 
minimalist eight-seat bar where the 

eponymous, white jacket-clad bartender 
leads customers through multicourse, 
cocktail omakase menus. Served in 
memorable glassware, the low-alcohol 
concoctions feature fresh seasonal 
ingredients such as kumquats, matcha, 
and fava beans.

Named after its founder, the  
decorated bartender Shingo Gokan, 
the SG Club has quickly become 
a leading destination for serious 
cocktail enthusiasts. Gokan’s concept 
is spread across two floors. Guzzle, 
on the ground floor, presents a more 
casual option, while Sip, its subterra-
nean counterpart, sports a speakeasy 
vibe. Guests enjoy professional shoe 
shine service while sipping on fine 
dining-inspired cocktails.

The personable Hidetsugu Ueno, 
one of Japan’s most famous bartend-
ers, is often found mixing note-perfect 
drinks at his Ginza haunt, Bar High 
Five. There’s no cocktail list; bar-
tenders ask guests their preferences 
before customizing something. With 
more than 200 options, the whiskey 
menu is worth checking out, too.

WoRlD-ClaSS WHISkeYS
Serious whiskey lovers have been 
circling Japan on their maps for quite 
some time; fortunately, Tokyo offers 
several notable destinations where 
one can dive deep into the world of 
Japanese whiskey.

Nikka has been one of this century’s 
biggest success stories; having won 
numerous international competitions, 
the brand has introduced Japanese 
whiskey to waves of consumers. 
Tucked away in the basement of 

Tokyo offers visitors a plethora of nightlife  
options to enjoy drinks,  food, entertainment—
and often all three.



The Bar at The 
Ritz-Carlton,  
Tokyo stands 45 
floors above the city, 
at top. A drink from 
The SG Club, a go-to 
spot for cocktail  
enthusiasts, below.

Nikka’s Tokyo headquarters, near the 
fashionable Omotesando shopping 
district, Nikka Blender’s Bar attracts 
serious collectors drawn by the 
opportunity to sip the latest releases, 
hard-to-find vintage pours, and special 
bottles exclusive to the bar. 

Less than a five-minute walk away, 
the Tokyo Whisky Library’s walls of 
bottles look like something straight 
out of a movie. The bar’s bookcases 
are filled with more than 1,000 labels 
sourced from across the world. 
Seating options run the gamut from 
comfy leather sofas and social stools 
to classy private rooms.

Live PerformaNces
Beneath the grounds of the Fukutoku 
Shrine stands suigian, a restaurant 
and lounge offering a vivid introduction 
to traditional Japanese arts. Patrons 
are served fine food and drink from the 
Edo, Meiji, and Taisho periods while 
watching performances of traditional 
Japanese performing arts; the daily 
program might include dance, comedy, 
drama, puppet theater, or ancient 
court music. In the evening, the restau-
rant turns into a welcoming lounge  
and bar with an extensive selection of 

sake and other Japanese cocktails.
The culturally curious shouldn’t 

leave Tokyo without experiencing 
Kabuki, and there’s no bigger stage 
than the legendary Kabukiza Theatre. 
With a capacity of nearly 2,000, it’s 
one of the largest in the country, with 
stately traditional architecture that 
stands in sharp contrast to its modern 
surroundings. Because shows can 
last for hours, many visitors opt for 

single-act tickets called Hitomaku-mi.
Don’t miss the fifth-floor gallery’s 
incredible costumes and exhibitions.

For a more Western approach, the 
cotton club offers an elegant jazz 
club environment based on the name-
sake original, which flourished during 
Prohibition-era New York. Homegrown 
jazz talent often takes the stage, as do 
international touring acts and legends 
of the genre. 
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Whether it’s sourcing a high-end 
bottle of wine at the last minute, 

supplying an ultra-exotic bird in a cus-
tom cage to welcome guests on board, 
or securing a last-minute passport  
on Christmas Eve in time to set sail, 
yacht owners call upon concierges to 
satisfy their every whim and desire 
while afloat.

At Your Service
Yacht concierges cater  
to their clients’ everY Whim

Functioning like their counterparts 
at five-star hotels, yacht concierge 
companies fulfill seemingly impossible 
requests, often at far-flung locales, for 
their clientele.

The concierges, whether indepen-
dent or units of yacht management 
companies, offer retainer-based or a-la-
carte services.

“It’s all about offering an impeccable 
level of service whilst fulfilling their 
every need,” says Daisy Eloise Margaret 
Green, director of Anchor Concierge and 
Super Yacht Services, which is based in 
Antigua. “Our motto is ‘The answer is 
yes,’ now what is your question?”

She didn’t hesitate when a client 
asked her to put on a production of 
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The sky’s the limit for 
yacht amenities. 

For yacht concierges, 
no detail is ever 
overlooked—or too 
difficult to pin down.

Pirates of the Caribbean at an old fort. 
“We took care of everything—the 
actors, the costumes, and we even got a 
real cannon,” she says.

Super Yacht Services Falmouth UK, 
which operates out of the Falmouth 
Harbour U.K., provides every service 
from arrival and dockage help to gour-
met provisions and sail repairs.

Owner Anne Carson, a former yacht 
chef, and her husband, captain Steve 
Carson, field requests from owners and 
captains of superyachts who are passing 
through England’s southwestern 
coastal town of Cornwall.

“Since we started in 2017, there’s only 
been one request that we have not been 
able to fulfill,” she says. “Someone wanted 
a bottle of Far Niente Cabernet Sauvi-
gnon last summer for a boat in Scotland. 
We couldn’t get it because we only had 
24 hours notice; we used Chimney Rock 
Cabernet Sauvignon as a replacement.”

One of the newer options, Yacht-
Life is an app designed for chartering 
luxury and private yachts around the 
world that operates in more than 30 
markets and offers access to more than 
500 yachts. Its membership program 
includes VIP access to partner events, 
special pricing and discounts on prod-
ucts and services, and a concierge.

Kristi Chesher, managing partner of 
BWA Yachting, which has headquarters 
in Monaco,  and offices throughout 
the Mediterranean, Caribbean, and 
the U.S., says yacht owners and their 
guests expect and request once-in-a-
lifetime experiences. 

“I’ve planned several events, includ-
ing a Fourth of July party in New York 
City with ice sculptures of the Statue of 
Liberty,” she says.

One of her more unusual dining 
requests, she adds, was from a chef  
on Nantucket Island who wanted to 
serve blue-footed chickens. “We had  
to have them flown in from the  
mainland,” she says.

YachtGopher, which is based in 
Poole, England, specializes in race 
logistics and regatta support for Grand 
Prix race yachts and superyachts, and  
also performs the same function as a 
travel agent.

Founder Tamsin Seabright says 
time is of the essence for her clients. 
When she was asked to transport a 
supersize superyacht sail from the 
British Virgin Islands to Antigua some 
200 miles away so it could be repaired 
and transported to St. Barts for the St 
Barths Bucket Regatta that set sail a 
few days later, she sprang into action. 
“I chartered the largest cargo plane 
possible,” she says. 

Clearing customs in Antigua was 
Seabright’s next big hurdle. “Typically 
shipments get stuck for days or weeks,” 
she says. “I negotiated, and after a lot of 
emails and phone calls, they agreed to 
treat it as a temporary import, and they 
also allowed a truck to drive on the run-
way to crane it off the plane at landing, 
something I was told by everyone would 
never happen.”

The yacht, she adds, placed fourth in 
its class in the regatta. 
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Sole 
Searching 

An ad for Kenneth 
Cole’s spring 2020 
collection.

Kenneth Cole is not one to walk away from a fight. He 
built a footwear empire by tackling head-on consumer 

demand for style and social awareness. In the 1980s and ’90s, 
his provocative ad campaigns—with clever puns and cheeky 
swagger—cast a spotlight on issues like the AIDS crisis, 
homelessness, and gun violence at a time when few, if any, 
brands dared to align their name with such causes.

Today, at 65, Cole shows no signs of slowing, whether 
we’re talking collections—from his high-tech Techni-Cole 
gear to the just-launched bedding, bath, and beach line for 
spring—or the causes that are dear to him. Last October, he 
announced the formation of the Mental Health Coalition, an 
alliance of experts he’s brought together to change the way 
people talk about and address mental health. (The coalition 
will unveil an online platform and resource hub this May 
during Mental Health Awareness Month.)

After raising three daughters, Cole and his wife, Maria 
Cuomo Cole, split their time between a luxe New York co-op 
and a classic shingled colonial north of the city designed by 
Stanford White, adorned with verdant gardens and gracious 
porches outside, and a relaxed, understated elegance within.

The interiors of your Stanford White 
home bear the hallmarks of your 
brand—clean, sleek lines, but not 
hyper-designed or trying too hard.  
Luxe, but lived in.
Thank you. My aesthetic is what it is, 
wherever it is manifested. I aim to create 
basics that aren’t basic—clothing and 
footwear that is easy to wear and, in the 
case with my home, easy to live in.
 
Your Techni-Cole shoes and apparel fea-
ture tech elements (hidden cushioning, 
wrinkle-resistant fabrics), but still look 
tailored. Is that the goal—to offer high-
tech benefits without looking like it?
Exactly. The Kenneth Cole brand is syn-
onymous with New York style. All our 
Techni-Cole products aim to be effort-
less, versatile…providing comfort and 
performance. In footwear, this is done 
by adding advanced cushioning layers, 
flex laces, stretch, and more lightweight 
materials. We never sacrifice design for 
comfort, so these wearable shoes still 
look good, too. 
 
What made you want to form the  
Mental Health Coalition?
According to the World Health Organi-
zation, one in four people will experience 
a mental health condition in their lives. 
However, I’ve come to realize four in 
four live with it. If not themselves, [via] 
a member of their family, community, 
or workplace. Which means it’s a near 

certainty that you or someone you 
know is affected.
 
And they’re probably not talking  
about it.
The force of stigma is powerful and 
silencing.
 
So what do we do?
The Mental Health Coalition’s first 
step is to address the stigma’s impact 
on youth ages 15 to 25, which is believed 
to be the time when mental health 
conditions most often first appear and 
treatments are more likely to have a 
long-term impact.
 
So how does a guy who’s headed to law 
school wind up a rebel shoe designer?
I graduated from Emory University 
[in Atlanta] and was on my way to law 
school, but I put that on hold to help my 
father when one of his senior executives 
left. He had a small women’s shoe factory 
in Brooklyn. I was always intrigued by the 
sample room and by designing shoes, 
specifically the engineering and archi-
tecture that goes into creating a shoe. It 
amazes me how you can change one 
small component and it will change the 
entire shoe. Through working in the 
business, I realized that what I loved 
about fashion is that there are no rules. 
I came to realize that the law is about 
a book of rules, and I never ended up 
going to law school! 

Kenneth Cole’s shoes and 
Clothes feel as good as they 
looK. he's hoping you will, too

Shoes from the spring 
2020 collection 
feature Techni-Cole 
components.
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Kenneth Cole has 
made a habit of 
focusing on social 
awareness through 
his company.
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A Gucci  
TAkes  
FliGhT
Patricia Gucci’s  
aviteur carry-on  
is all about  
functional fashion

Patricia Gucci, of the 
famed fashion family, 
with her luggage  
invention.
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Patricia Gucci spends a lot of time in airports, so much in 
fact that she considers her carry-on every bit as essential 

as her briefcase and handbag.
So Gucci, the only granddaughter of Guccio Gucci, 

founder of the brand that bears his name, was surprised that 
she couldn’t find a line of luxury luggage to suit her style.

“The luggage one sees is fairly generic with no real person-
ality,” says the 57-year-old Gucci, who is based in Geneva and 
logs frequent trans-Atlantic flights, typically from London to 
New York or Los Angeles. “There are utilitarian brands at one 
end of the market and the big fashion houses at the other.”

Aviteur, the new carry-on she created, is meant to function 
fashionably. The bag, whose ergonomic shape was inspired by 
London’s double-decker bus, is made of reflective polycar-
bonate panels typically used in the aviation industry. They are 
covered with woven leather that conjures up the cane luggage 
of the 1950s and ’60s.

Gucci says she “wanted something cutting-edge. When 
you arrive home, you don’t feel like you immediately have to 
stow it away.”

The carry-ons, which retail for $4,950 and are available in 
bespoke colorways, are designed to last a lifetime.

“Aviteur reflects an ethos of making products by hand 
with meticulous attention to detail,” she says. “‘Quality is 
remembered long after price has been forgotten,’ my father 
was quoted as saying—a principle I have adopted for my  
own creations.”

The attention to detail starts with the name: Aviteur, 
which incorporates the initials of Gucci’s daughters, Alexan-
dra, Victoria, and Isabella, is derived from avis, the Latin word 
for bird, and voyageur, the French word for traveler.

The carry-ons, which are handcrafted in Italy by master  
artisans, feature leather woven in the Paglia di Vienna 
pattern, a buttonless patent-pending handle carved from 
a solid block of translucent polycarbonate that Gucci says 
“emerges from the case like a ray of light,” and wheels with 
air chambers that allow them to move silently through air-
ports and city streets.

“The patented ‘silent wheels’ were developed by a 
Venetian firm following a city ordinance banning the use of 
carry-ons due to noise pollution,” she says. “I’m not aware of 
any other luggage brands that have this feature.”

The carry-ons, which may be monogrammed, are lined 
with ubersoft, suedelike Alcantara, a synthetic textile that 
typically is used in automotive installations, and feature 
hidden compartments ideal for valuables or accessories. Each 
comes with a neoprene cover to protect it in the event it is 
checked in at the airport. There’s also an identifying serial 
number engraved on the handle.

There’s one significant design element that is conspicu-
ously absent: a logo.

“We live in a logo-intensive world,” Gucci says. “It’s too 

much and too impersonal in my opin-
ion. I wanted the design, materials, and 
handmade qualities to be the defining 
features of our products.”

Gucci says Aviteur’s carry-ons reflect 
her own personality. “I would say there 
is a combination of discretion, individu-
alism, and an element of surprise”—and 
they are designed to make travel not 
only more stylish but also more fun.

“I wanted to play a part in eliminat-
ing the humdrum of travel in today’s 
world, to develop something more 
luxurious that both men and women 
could feel more of an attachment to,” 
she says, adding that her experiences 
date to the days of the Concorde, when 
she was brand ambassador for Gucci in 
the 1980s and she and her father, Aldo 
Gucci, flew together. “I remember being 
excited to board a plane, people made 
an effort to look good from head to toe, 
and I wanted to bring back a time when 
travel had a certain elegance.”

Aviteur, which debuted at Le Cabinet 
de Curiosités in the Hôtel de Crillon in 
Paris, soon will include matching travel 
bags that complement the carry-ons as 
well as several smaller accessories.

For now, there are no plans for 
handbags, she says. Gucci adds that 
when she’s rolling her Aviteur silently 
through airports, fellow fliers are apt 
to do a double take.

“I’ve noticed people glancing at the 
handle with a stupefied expression. 
They’ve never seen anything like it.” 

The Aviteur carry-ons 
are made of real 
leather and designed 
to last a lifetime.
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Breitling’s Superocean Heritage Ocean  
Conservancy Limited Edition is water  
resistant —naturally. 
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Sales of this year’s 
Oris Lake Baikal 
Limited Edition model 
benefit a water-  
monitoring project.

From climate change to pollution, 
clean water—arguably our most 

precious natural resource—currently 
is under threat around the world. For 
watch brands looking to support worthy 
causes, drawing a link between popular 
dive models and initiatives that support 
research and conservation of water, 
the oceans and the life they contain, is 
a no-brainer. In recent years, brands 
including Oris, Breitling, Panerai, 
Blancpain, IWC, and Carl F. Bucherer 
have launched limited editions to bene-
fit such initiatives. 

According to a joint report by 
the World Health Organization and 
UNICEF last year, 785 million people 
still do not have easy access to clean 
water. Another report by the World 
Bank referred to “the invisible water cri-
sis” detailing how deteriorating water 
quality is threatening the well-being of 
humanity and the environment.

“We believe passionately in conserv-
ing [water] for future generations, and 
also in acting responsibly as citizens 
of the world to bring positive change,” 
says Rolf Studer, co-CEO of the Swiss 
watch brand Oris. “Every year, we seek 
out pioneering organizations who share 

Making a SplaSh
SaleS oF limited edition  
watcheS beneFit  
clean water reSearch and  
marine conServation

these values and work to protect the world’s water.”
Sales of this year’s Oris Lake Baikal Limited Edition 

(US$2,400) will support research conducted by Point No.1, 
the Lake Baikal Foundation’s conservation project run by 
the Scientific Research Institute of Biology at Irkutsk State 
University in Siberia. Founded in 1945, it is regarded as the 
longest-running and most detailed environmental water 
monitoring project in scientific history. 

The Siberian lake, believed to be 25 million years old, is 
the deepest in the world at 1,642 meters and holds 20% of the 
world’s fresh lake water reserves. It is currently under threat 
from industrial pollution.

Oris will produce 1,999 pieces of the Lake Baikal Limited 
Edition, based on the brand’s flagship Aquis dive model, in 
a nod to the year in which Russia adopted the Baikal Law 
protecting the lake. 

With water-resistance down to 30 meters, the automatic 
43.5 mm stainless-steel model has the requisite dive watch 
features, such as a unidirectional rotating bezel and luminous 
hands and indices filled with Super-LumiNova. The caseback is 
distinguished by a special Lake Baikal insert and engravings. 

Meanwhile, last year, Breitling enlisted the help of its 
Surfers Squad ambassadors Kelly Slater, Sally Fitzgibbons, 
and Stephanie Gilmore to launch the Superocean Heritage 
Ocean Conservancy Limited Edition (US$6,250) with a beach 
cleanup effort in Bali that disposed of hundreds of kilograms 
of trash and plastic. A portion of the sales of the watch will be 
donated to Ocean Conservancy and its global fight against 
ocean pollution.

Limited to 1,000 numbered pieces, the 44 mm stainless 
steel Superocean Heritage Ocean Conservancy Limited Edi-
tion is water-resistant down to 20 bar (200 meters) and fitted 
with a caseback engraved with the Ocean Conservancy logo 
and the watch’s designated number in the series. 

The sporty chic chronograph is powered by a Breitling 
Caliber 13 mechanical chronometer movement and features 
a scratch- and shock-resistant unidirectional rotating bezel 
with a luminescent central dot at 12 o’clock. The minute and 
hour hands are also coated with Super-LumiNova that glows 
blue instead of the standard green to complement the watch’s 
aesthetic. 

Each watch comes with a pair of fabric NATO straps made 
of Econyl yarn, an innovative recyclable material repurposed 
from nylon waste, such as discarded fishing nets. The watch’s 
packaging is also made from 100% recycled material.

“What we have seen here and on beaches and in oceans 
around the world is shocking,” said pro surfer Slater at the 
Bali event. “Everyone can contribute to a cleaner environment— 
for ourselves and for future generations.” o
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B
eautiful residential gardens 
are the green equivalent 
of surround sound. They 
envelop, intensify, and 
enrich the very experience 
of being. It’s like an embrace 
from nature.

The opportunity to 
interact with the landscape provides 
homeowners with a sense of belonging. 
“The more personal, the more mean-
ingful,” says Edward Furner, landscape 
designer and horticulturalist at Mariani 
Landscape in Lake Bluff, Ill. “Engaging 
in the landscape—that’s the ideal sce-
nario where homeowners are reaping 
the biggest benefit.”

It’s the same trend that Michael 
Dreyfus, a broker with Golden Gate 
Sotheby’s International in Palo 
Alto, Calif., is seeing in his region, 
particularly in the form of working 
gardens. “Simple vegetable beds have 
expanded into entire kitchen gar-
dens,” he says.

A prime example is Dreyfus’ listing 
for a Tuscan-style country estate in 
Woodside, Calif., about 25 miles from 
San Francisco. Three-hundred-year-
old terracotta roof tiles, limestone 
terraces and hand-carved doors 
transport you to the Italian country 
side. The entire property is landscaped 
as a large garden that includes native 
plants, expansive lawns, professionally 
designed lighting, and many options 
for recreation and entertaining. “The 
vegetable and cutting garden takes 
advantage of the mild climate to give 
you flowers and fresh produce that 

ExEmplary landscaping makEs 
a propErty’s outdoor spacE 
plEasingly rEstorativE

Garden Party

By Iyna Bort Caruso

you can enjoy al fresco in the redwood 
grove dining area, lit by an outdoor 
chandelier, it’s so enchanting,” he says.

In new construction, landscape 
design firms work closely with archi-
tects to carry out the homeowner’s 
vision and complement the style of 
the home. As an example, Furner says 
“modern architecture lends itself to 
a relatively simple palette with a very 
geometric landscape design.”

Technology has automated many 
aspects of landscape design, partic-
ularly in the commercial sector, yet 
residential landscaping remains labor 
intensive. Furner counts among his 
company’s projects lakefront proper-
ties that required materials to be barged 
in because the topography around the 
home was too steep to negotiate.

More than ever, homeowners are 
looking for more flexible outdoor 
spaces, according to a trends survey 
by the American Society of Landscape 
Architects. They want to dine outdoors, 
watch movies under the stars, and sit 
around a fire. Refined design draws 
people out of their homes to a place that 
feels restorative.

“When we prepare homes for sale, 
landscaping is a huge part of what we 
do,” Dreyfus notes. Surroundings play 
heavily into the buying decision. “It’s 
where all the emotion comes in. If we 
don’t feel there’s an emotional quotient 
already there with the landscaping, we’ll 
put it in.” 

Iyna Bort Caruso is a New York-based 
journalist.

Cap d’antibes
France

  in the heart of the exclusive cap d’an-
tibes, benefiting from a prime location 
and sea views, this exceptional property 
of contemporary style has a protected 
and historic landscaped garden. le mas 
Fleuri offers 900 square meters of living 
space and features large reception areas 
opening onto terraces facing the sea, 
along with nine en-suite bedrooms. set 
on 5,000 square meters of grounds with 
multiple terraces, a pool, and pool house, 
this magnificent property is a jewel of the 
French riviera. 

€28,000,000  
Property ID: V6MRPT | sothebysrealty.com 
Côte d’Azur Sotheby’s International Realty 
Frederic Barth +33 (0) 492 921 288
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Escazú, san JosE
Costa RiCa

  At the Spiritual Home and Atelier, the 
wind sounds constantly and the trees 
dance incessantly in the immense gar-
dens. A spring supplies the property with 
pure water, while ponds and waterfalls 
bring in wildlife. The ponds are also home 
to the Chinese-originated koi fish that 
shine with their orange colors—a symbol 
of abundance and wealth. The owner 
says this property of 3.5 acres is inspired 
by the three pillars of his life—nature, art, 
and meditation—making it a sanctuary of 
peace in the hills of Pico Blanco, Escazú. 
It is also privileged with a panoramic view 
of the Central Valley of Costa Rica with its 
three volcanoes: Poas, Irazu, and Barva.  

$4,100,000  
Property ID: BWEJ46 | sothebysrealty.com 
Costa Rica Sotheby’s International Realty  
Alejandra Ibarra + (506) 8400 4258

santa BarBara
CalifoRnia

  As you pass through its antique wrought-
iron gates, a classic 1912 Montecito  
Spanish revival estate is unveiled,  
featuring spectacular ocean and moun-
tain views, with formal gardens on 2.72 
manicured acres. The sprawling grounds 
showcase a pool, spa, koi pond, medi-
tation garden, a well, and ocean views. 
The main residence has four en-suite 
bedrooms, of which three are upstairs, 
plus four full bathrooms and two half-
baths. The formal dining and living rooms 
are accented with beautiful wood-paneled 
walls, great natural light, and breathtak-
ing ocean vistas. The spacious kitchen, 
equipped with Viking appliances, has a 
cozy nook, a fireplace, and French doors 
leading out to a terrace that is perfect 
for entertaining and admiring the Santa 
Barbara coastline. The lower level hosts 
the gym, sauna, and a two-bedroom, 
two-bathroom guest apartment with an 
expansive living room, an individual  
entrance, and sweeping views of the 
Pacific. Nestled in Montecito, La Ladera 
Estate promotes tranquility and renewal—
it’s truly a place that will make your heart 
feel at home. 

$9,850,000 
Property ID: XC5YT9 | sothebysrealty.com 
Sotheby’s International Realty—Montecito—
Coast Village Road Brokerage 
Maureen McDermut  +1 (805) 570 5545
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CoCo Casa, Waiheke island
New ZealaNd

  This is a luxurious estate where European 
sophistication and style are immersed 
in tranquility and timelessness. Perched 
high on the Awaawaroa ridge, Coco Casa 
is bounded by a nature reserve and its 
own regenerating native bush, overlooking 
the Poderi Crisci vineyards. With seven 
bedrooms and seven bathrooms, includ-
ing six en-suites, each generous bedroom 
has expansive views over the neighboring 
vines and tranquil valley, out to the harbor 
and Auckland city skyline. Step through a 
“Bond-style” hidden bookshelf to reveal 
private living quarters and a potager gar-
den. Over 416 square meters of accom-
modation elegantly surrounds a tropical 
internal courtyard complete with a 15- 
meter tiled reflection pool at its center.

Price Upon Request 
Property ID: J2YXQ2 
New Zealand Sotheby's International Realty 
Sharene Temple +64 27 224 6045

Woodside
CaliforNia

   An elegant, Tuscan-style, country estate 
expertly designed with unparalleled 
attention to detail. Stunning architectural 
elements imported from Italy add texture 
and a sense of history. The Italian villa 
built on this property was designed to 
take full advantage of the natural beauty 
of the setting, such as redwood groves, 
sun-dappled meadows, and a mean-
dering stream. A lush garden flourishes 
in the mild climate, providing not only 
beauty but also fresh produce that can be 
enjoyed al fresco in the dining area set in 
the middle of the redwood grove.

$28,000,000  
Property ID: X2Z4L4| sothebysrealty.com 
Golden Gate Sotheby’s International Realty 
Michael Dreyfus +1 650 485 3476
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 ‘Scandinavian PoiSe’ MeetS 
downtown cool on Park

$30 million 
Property ID: 5KYTDJ | sothebysrealty.com 
Sotheby’s International Realty 
Nikki Field +1 212 606 7669 
Ben Pofcher +1 617 851 8487

At 240 PArk Avenue South, A 6,000-SquAre-foot  
duPlex PenthouSe comeS with itS own Pool
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On the walls of the New York loft of acclaimed design 
firm Søren Rose Studio are two photos: one of Steve 

McQueen—“understated and ever-cool”—and another of 
Keith Richards, the hard-partying, “rough and rugged gen-
tleman.” These seeming opposites inspire the team to create 
original interiors that blend “Scandinavian poise” and “down-
town grit.”

Those aspirations may have reached their zenith in this 
stunningly sleek 6,000-square-foot duplex penthouse, which 
overlooks the rarefied environs of Park Avenue from on 
high. The stylishly minimal interiors are filled with bespoke 
elements contributed by master craftsmen, designers, and 
artisans; the result is a unique blend of Nordic and industrial, 
an ambience that is at once rugged and refined. Ceilings are 
remarkably lofty, affording a sense of blissful airiness. Sur-
faces of stone, glass, leather, steel, and wood create a subtly 
sophisticated palette and a pervasive sense of serenity. Natural 
light floods in through impressive banks of floor-to-ceiling 
windows, which transform views of the city skyline and 
Gramercy Park into real-time art. Taking the luxury to further 
heights—if you’ll pardon the penthouse pun—are a rooftop 
pool and glass-enclosed entertaining pavilion practically 
unrivaled in Manhattan.

On the main level, the flow of the living spaces follows 
a gentle curve, gracefully bending from a grand salon with 
a fireplace to a formal dining area and culminating at the 
Arclinea-designed kitchen. The home’s hallmark is an 
unprecedented soaring wall of Verde Alpi marble, sourced 
from a renowned quarry in the Swiss Alps, which rises from 
the center of the entertaining spaces, through the mezzanine, 
and to the stylish rooftop pool pavilion. By its side is a striking 
glass-enclosed curvilinear stairway with floating oak treads, 
which connects the home’s three levels. Between the salon and 
the dining room, a whimsical porthole offers a peek below the 
surface of the swimming pool.

The kitchen area promises an openness and fluidity ideal 
for entertaining, while featuring clean modern lines and a 
host of desirable appointments, including a full complement 

of Gaggenau appliances. The remark-
able 17-foot-long island is topped with 
cool, deep-gray Gra Bla marble—the 
installation of which required a special 
window to be created in the building.

Remarkable in its spaciousness, 
the master bedroom is a private oasis 
secluded from the living spaces on 
the main level. A custom nook for the 
bed—surrounded by richly hued oak 
cabinets with leather fittings—offers 
a perfect position for gazing out over 
the southern city skyline through yet 
more floor-to-ceiling windows. In the 
lavish en suite bath, Bisazza tile is used 
to dazzling effect, running along one 
full wall of a space that indulges with a 
dual-head glass-enclosed shower and 
a soaking tub cut from a single slab of 
statuary marble. Additional storage 
options are offered by another collec-
tion of custom-fitted closets. A study 
with handsome bookshelves is just 
outside the door of the suite.

One stylish bedroom with its own 
bath and plentiful closets is hidden on 
the main floor as well. A sanctuary on 
the mezzanine can easily function as 
an additional bedroom—a luxurious  

bath is steps away—or as a quiet, 
contemplative office. Its glass-paneled 
ceiling is the floor of the sun-soaked 
patio above, which allows the space to 
be suffused with lovely light throughout 
the day. Custom wood built-ins bring 
to mind the cabin of a luxurious yacht. 
An eye-catching wood and glass screen 
is retractable at the push of a button, 
affording either privacy or a discreet 
view of the living spaces below.

The waters of the home’s envi-
able 30-foot pool seem forever blue 
thanks to Mosaico Bisazza tile, and an 
infinity glass wall at one end allows for 
midswim appreciation of the Flatiron 
District. Sure to be the site of many a 
festive gathering, the glass-enclosed 
pavilion includes a full marble kitchen, 
ample space for lounging and dining, 
and a folding glass wall that erases 
the line between indoors and out. 
Heating and air conditioning allow for 
enjoyment year-round in any sort of 
weather. But the view is perhaps the 
home’s crowning achievement: full, 
breathtaking, panoramic, and captur-
ing both the classic glamour and the 
edgy chic of the city. 

The duplex penthouse at 240 Park Avenue 
South has stylishly minimal interiors with 
bespoke elements contributed by master 
craftsmen, designers, and artisans.

R ES I D E  SPRING 2020



40

R ES I D E  SPRING 2020

W
ines with integrity—
that’s the philosophy 
at the heart of the new 
Sotheby’s Own Label 
Collection. Sotheby’s 
specialists have sought 
to celebrate the truest 
expressions of some 

of the world’s most famed appellations, 
creating a go-to range that is sure to— 
as Jamie Ritchie, chairman of Sotheby’s 
Wine, puts it—“give a lot of pleasure.” 
“They are made for buying by the case 
and for always being on hand to be 
served, whoever stops by,” he adds.

It’s a collection characterized by 
attention to detail—from the carefully 
chosen, respected producers with whom 
Sotheby’s has longstanding relation-
ships, to the label designs and “lot 
numbers” that both reference Sotheby’s 
heritage as an auction house and unique 
aspects of the winemakers’ own stories. 
With 13 to choose from (and more on 
the way), available as a mixed case, half 
case, or full case, and including sparkling 
wines, reds, whites, and one rosé, there’s 
a bottle for every occasion.  

Available at sothebyswine.com or in  
the Sotheby’s Wine shop on York Avenue 
in New York.

ToasTing a new
ColleCTion
Sotheby’S Wine expertS  
have teamed up With their  
favorite producerS for  
an exciting neW offering



2018 Sotheby’S Sonoma  
County Chardonnay, $24.95

Producer: Lioco 
Lot 006: Named Lot 006 because 
Lioco’s first vintage of Sonoma County 
Chardonnay was 2006.

Matt and Sara Licklider and their 
team make subtle Chardonnays that 
combine the ripeness of Californian 
fruit with greater minerality and brisk 
acidity. We’ve been carrying Lioco’s 
wines in our store for many years and 
this is exactly the kind of balanced 
California wine we admire.

2018 Sotheby’S  
SanCerre roSé, $22.95

Producer: André Dézat & Fils 
Lot 959: Named Lot 959 because 
the Dézat family has been making 
Sancerre Rosé since 1959. 

The Dézat family has a history of wine-
making in Sancerre that dates back 
to the 16th century and they own one 
of the most respected estates in the 
region. Firmin Dézat is now at the helm 
and makes a crisp, dry, and eminently 
refreshing rosé with excellent minerality 
and subtle fruit. 
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NV Sotheby’S ChampagNe:  
blaNC de blaNCS, graNd Cru,  
$36.95 (bottle)  
or $79.95 (magNum)

Winemaker Julien Barbier of the 
Legras family makes our best-selling 
wine from 100% Grand Cru vineyards 
in Chouilly, and supplies the house 
Champagne for a number of three- 
Michelin-star restaurants. We first 
tasted it in the Sotheby’s boardroom  
in 1991 and are proud to serve it at  
our events.



2016 Sotheby’S  
bourgogne rouge, $36.95

Producer: Françoise et Denis Clair 
Lot 986: Named Lot 986 because the 
Domaine was founded in 1986.

A fragrant Burgundy with a lightness  
of touch, but plenty of depth  
of character. It is produced by the  
Clair family, who has a record of 
producing terroir-driven wines. This 
Bourgogne Rouge is made from 
Jean-Baptiste Clair’s Premier Cru 
Beaurepaire vineyard in Santenay.

2017 Sotheby’S  
PeSSac-LÉognan, $24.95

Producer: Château Haut-Bailly 
Lot 998: Named Lot 998 because 
Robert Wilmers acquired Château 
Haut-Bailly in 1998.

Our friends at Haut-Bailly make 
luscious, rich, and approachable wines 
in Pessac-Léognan. The talented 
Veronique Sanders has managed the 
property for the Wilmers family for 
more than 20 years.

2017 Sotheby’S  
St. emiLion, $34.95

Producer: Château Corbin 
Lot 999: Named Lot 999 because 
Annabelle Cruse Bardinet first arrived 
at the Château in 1999. 

Annabelle Cruse Bardinet comes 
from a long line of winemakers and 
has pushed the quality of Château 
Corbin to the next level. She creates 
structured, balanced St. Emilions with 
generous expressions of fruit. Her 
wines are particularly food-friendly, 
soft, easygoing, and good value. 
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Prime Portugal Quinta da Marinha, one of the luxury gated communities 
on the fabled Portuguese Riviera, is designed for lovers of 

the great outdoors.
With its golf courses and beautiful beaches, the oceanfront 

community in the coastal resort town of Cascais, which is 30 
minutes west of Lisbon, offers a host of amenities for those 
who seek an active, leisurely lifestyle and have the means to 
pay for exclusivity.

“Here, you can practice sports from surfing to golf or tennis,” 
says Eurico Ferreira da Silva, partner and sales manager, 
Portugal Sotheby’s International Realty. “And you get a great 
lifestyle, [being] surrounded by nature and the ocean.”

Modern Luxury estates
Quinta da Marinha, defined by N 247 and Estrada do Guincho 
on the north, Estrada Nova on the east, Rua da Bicuda on the 
south, and Rua dos Eucaliptos on the west, is known for its 
luxurious custom estates that are modern in style.

The gaTed communiTy of  
QuinTa da marinha offers a pleThora  
of sporTs and ouTdoor acTiviTies
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The Main Square 
in Cascais, outside 
Lisbon.

Top-of-the-line estates that have 
amenities such as a private tennis court, 
a spa, and several swimming pools can 
soar to US$30 million, according to 
Ferreira da Silva, who adds that prices 
are quoted in U.S. dollars for the  
international market.

The average price, he adds, is US$4.5 
million, and properties typically are 
a half acre. “Some houses have great 
ocean views while others enjoy moun-
tain views,” he says.

Condos, loaded with accoutrements 
such as gyms, tennis courts, golf 
courses, beaches, jogging circuits, and 
horseback riding trails, typically sell for 
US$1 million to US$6.5 million, he says.

“The oldest were built about two 
decades ago,” he says, adding that there 
are more under construction. “In the 
north area of Quinta da Marinha, the 
condos are in a classic or traditional 
style; in the south, they are modern.”

What MakeS It UnIqUe
Sports and outdoor activities are the 
neighborhood’s main attractions.

The 18-hole Quinta da Marinha Golf 
Course, which offers views of the Atlan-
tic Ocean and the Sintra Mountains, 
was designed by Robert Trent Jones.

Oitavos Dunes, an 18-hole course 

designed by Arthur Hills, is ranked No. 
55 in the world and No. 1 in Portugal  
on Golf Magazine’s Top 100 Courses in 
the World.

The town of Cascais also plays host 
to a number of international athletic 
events. They include America’s Cup 
World Series, the annual premier sailing 
competition; the Estoril Open tennis 
tournament; and the Longines Global 
Champions Tour, an annual horse show 
jumping series.  

Guincho Beach, a popular spot for 
surfing, windsurfing, and kitesurfing, is, 
according to Ferreira da Silva, one of the 
area’s most beautiful.

Ferreira da Silva notes that there are 
a number of excellent dining establish-
ments in the neighborhood that serve 
seafood, notably the Michelin-starred 
Fortaleza do Guincho, which opened 
in 1998; Yakuza Cascais, which offers 
sushi; O Faroleiro, set in a park; and 
Monte Mar, sited on the waterfront.

“They all make food with fresh ingre-
dients from the area,” he says.

The commercial district, which 
is under construction, will include a 
variety of high-end shops and services, 
but in the meantime, residents go to 
the center of Cascais, which is about 
two kilometers away, for luxury brands 

such as Givenchy and Dior.
The neighborhood has five luxury 

hotels—Hotel Quinta da Marinha 
Resort, Onyria Marinha, Sheraton 
Cascais Resort, Martinhal Cascais, and 
The Oitavos.

There are also several interesting 
sites in Cascais that are only a 10-minute 
walk away. The Casa das Histórias Paula 
Rego, a museum designed by Pritzker 
Prize-winning architect Eduardo Souto 
de Moura, houses the storybook-based 
prints and paintings of Portuguese-born 
visual artist Paula Rego.

Marechal Carmona, a park with a 
duck pond, pine and palm trees, and 
rose gardens, is home to the Museu 
Condes de Castro Guimarães, a Victorian 
mansion that has turrets and an Arabic 
cloister. It is the repository for a variety 
of historical and artistic items ranging 
from 17th-century Indo-Portuguese 
cabinets and oriental silk tapestries to 
350-year-old azulejo tilework.

Meanwhile, there are several private 
schools in the area. The newly opened 
Kairos Montessori, a Cambridge 
International Curriculum school for 
students ages 3 through 12, is within the 
boundaries of the neighborhood.

Residents also send their children an 
eight-minute drive away to St. George’s, 
which has been offering an English- 
Portuguese curriculum to students ages 
10 to 14 since 1960.  

Carlucci American International 
School of Lisbon, an 18-minute drive 
away, enrolls students from prekinder-
garten through high school. Established 
in 1956, it has the distinction of being 
the oldest American school in the  
Iberian Peninsula and the only U.S. 
State Department school in Portugal.

Quinta da Marinha is so beautiful 
and such a good investment, Ferreira da 
Silva says, that “there’s nothing we  
need to tell clients to sell them on it. 
The place speaks for itself.” 

R ES I D E  SPRING 2020

€1.65 million 
Property ID: M2JZF7 | sothebysrealty.com 
Portugal Sotheby’s International Realty
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3 Artists And the PlAces 
thAt MAde theM
Take a Tour Through Cézanne’s souThern FranCe, 
Dalí’s MaDriD, anD PolloCk’s haMPTons

R ES I D E  SPRING 2020

art lovers around the world have long been entranced 
by the icons Paul Cézanne, Salvadore Dalí, and Jackson 

Pollock. To fully understand and appreciate these masters, 
it helps to visit the places that nurtured and continue to 
display their talents. Each locale is a thrill to visit in its own 
right; add in these stops and you’ll come away with a new-
found artistic education covering some of the art world’s 
biggest names.

Salvador DalÍ, shown 
at top right,  
reportedly enjoyed 
jazz nights while  
staying at what is  
now the Westin  
Palace Madrid.

salvador dalí’s 
MadRId
While Salvador Dalí was born in 1904 
near the French border in Catalonia 
and spent his formative years there, 
the titan of Spanish surrealism casts an 
imposing shadow over Madrid. 

In 1922, Dalí moved into the city’s 
Residencia de Estudiantes (Students’ 
Residence) and studied at the Real 
Academia de Bellas Artes de San 
Fernando. Today, both facilities are 
open to visitors looking to delve deeper 
into the artist’s background; the Resi-

only urban monument in the world 
designed by the artist, a hulking granite 
dolmen (a single-chamber megalithic 
tomb). Within the 43-foot structure, in 
which an oval-shaped natural rock was 
placed on three carved granite pillars, 
resides a bronze sculpture of an abstract, 
masculine figure standing on a pedestal 
of polished black granite. 

Visitors looking to tap into Dalí’s 
mind can stop by the Westin Palace 
Madrid, a historic property that was 
commissioned by King Alfonso XIII in 
1912. Back when it was known as the 
Hotel Palace, Dalí enjoyed jazz nights 
with friends and preferred to stay in the 
suites overlooking the iconic Fuente de 
Neptuno (Neptune Fountain); the artist 
was notorious for making elaborate 
demands of the staff. Today, visitors 
to the hotel, which sits in the shadow 
of one of the world’s most famous art 
museums, the Museo del Prado, can 
enjoy a cocktail in the 1912 Museo Bar. 
(A case next to the bar holds a piece 
of hotel stationery bearing a note and 
poem penned by Federico García Lorca, 
and embellished with doodles by Dalí.) Fr
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dencia de Estudiantes, one of the oldest 
cultural centers in Madrid, hosts myriad 
conferences, panel discussions, con-
certs, poetry readings, and exhibitions.

The Museo Nacional Centro de 
Arte Reina Sofía allows Dalí fans to mix 
with Picasso lovers; the museum holds 
world-class collections from Spain’s two 
greatest 20th-century masters. 

In 1985, the Madrid City Council 
decided to dedicate a public space to 
Dalí and commissioned the artist to 
create a work for the space. The Plaza 
de Salvador Dalí is dominated by the 
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Paul Cézanne’s 
Southern France
Perhaps no artist is more associated 
with the South of France than Paul 
Cézanne. The postimpressionist 
master, who spent much of his life in his 
native Aix-en-Provence, was one of the 
most influential 19th-century painters. 
(Both Matisse and Picasso reputedly 
said he was “the father of us all.”)

Cézanne was passionate about 
Aix-en-Provence—he was famously 
quoted as saying: “When you’re born 
there, it’s hopeless, nothing else is good 
enough”—and present-day visitors can 
walk in Cézanne’s footsteps. A well-
marked pedestrian route allows visitors 

JaCkson PolloCk’s 
hamptonS
Some 60-plus years after his death, 
Jackson Pollock, the pre-eminent figure 
of abstract expressionism, continues 
to captivate. His wall-size drip-and-
pour painting One: Number 31 has been 
bringing crowds to the $450 million 
expansion of New York’s Museum of 
Modern Art, and his large-format works 
entrance audiences around the world.

Pollock acolytes commonly make 
pilgrimages to the Hamptons on Long 
Island,  home to the Pollock-Krasner 
House and Study Center, a National 
Historic Landmark open from May 
through October (guided tours by  
reservation only). The house, built in 
1879, is typical of the area’s 19th-century 
farmers’ and fishermen’s homes. 

Pollock—who lived there with his 
wife, artist Lee Krasner—converted a 
barn into a studio. There, without heat 
or artificial light, he perfected his dis-
tinctive “drip” technique of using paint, 
in which he laid the canvas on the floor 
and walked around it, applying paint 
from all sides. The energy in the studio 
is palpable, especially whenever visitors 
spot the floorboards, which still bear 
original drips from Pollock’s very own 
brushes, sticks, and basting syringes.

A visit to Pollock’s Hamptons comes 
full circle at Green River Cemetery. 
After Pollock was buried there in 1956 
(Krasner was laid to rest by his side in 
1984), the cemetery became famous as 
a final resting place for notable artists 
and writers, with numerous headstones 
that resemble works of art. 

to discover the landmarks of Cézanne’s 
early years, including his childhood 
homes and schools, the addresses of his 
family and acquaintances, and other 
notable spots that shaped him.

To see one of the key places in 
Cézanne’s life, take a guided tour of his 
family’s manor house, the Bastide du 
Jas de Bouffan, where the artist estab-
lished an atelier in the attic and often 
painted in the garden, looking out to the 
Montagne Sainte-Victoire mountain 
ridge from different vantage points. 

For the last few years of his life, 
Cézanne painted in his studio in Les 
Lauves, around an hour from Aix, and 
after his death it became memorialized 
as Atelier Paul Cézanne. Visitors can 
peruse models, furniture, and equip-
ment as the artist left them in his studio.

Cézanne devotees head to the east 
of Aix to explore the labyrinthian 
Bibémus quarries. In 1897, the artist 
rented a cabin there and produced 
works based on the deserted land-
scapes; paintings like “The Red Rock” 
went on to inspire the cubist style. 

Active types can take a hike up 
Montagne Sainte-Victoire, known by 
some as “Cézanne’s mountain,” which 
was the subject of more than 60 works 
by the artist. After a two-hour jaunt up 
the mountain, which is recognizable for 
its white limestone cliffs, visitors enjoy 
gorgeous panoramic views of the region 
and out to the Mediterranean Sea.

Paul Cézanne, shown 
at left, painted the 
Sainte-Victoire  
mountain ridge in 
southern France, 
shown above.

Jackson Pollock and Lee Krasner, pictured  
at top, bought their home, now a National  
Historic Landmark, with help from art patron 
Peggy Guggenheim.

Fr
om

 to
p 

le
ft

: T
he

 Y
or

ck
 P

ro
je

ct
, Z

en
od

ot
 V

er
la

gs
ge

se
lls

ch
af

t 
m

bH
, P

D
-U

S
 (

2)
; f

ro
m

 t
op

 r
ig

ht
: 

P
ho

to
gr

ap
h 

by
 W

ilf
ri

d 
Zo

gb
au

m
,  

co
ur

te
sy

 P
ol

lo
ck

-K
ra

sn
er

 H
ou

se
 a

nd
 S

tu
dy

 C
en

te
r, 

Ea
st

 H
am

pt
on

, N
Y;

 H
el

en
 A

. H
ar

ri
so

n



48

R ES I D E  SPRING 2020

To hear Rob Ferretti, COO of New York’s Gotham Dream 
Cars, tell it, there are very good reasons why people choose 

to rent the exotic car of their dreams rather than buy it. 
Take, for example, the car enthusiast who buys a $450,000 

Lamborghini. Ferretti says that they perhaps “drive it four or 
five weekends a year, and because there’s a lot of depreciation 
in exotic cars, sell it after a few years for $275,000. Eventually 
they’re going to figure out that they don’t need to have the car 
sitting in the garage. They’re better off renting cars for those 
weekends. They can be in different vehicles for those drives.”  

Renting—rather than owning—the car of your dreams has 
a practical side, Ferretti says. Renters get an unhurried 24-hour 
(or much longer) test ride that will help them decide if they 
really want to take on ownership down the road. 

Gotham launched in 2004, when founder Noah Lehmann- 
Haupt noticed that it was easy to rent a PT Cruiser, but the 
market fell short if you wanted a Lamborghini or Aston 
Martin instead. A very fast Lamborghini Huracan Spyder, 
available in New York, Boston, Las Vegas, San Francisco,  
and Philadelphia, rents for $1,950 a day from Gotham (more 
on weekends). A $5,000 security deposit is required.

Today, Gotham customers (if they’re over 21) can head to 
the racetrack for the $449 Dream Car Dash, where they can 
hit speeds of more than 100 miles per hour. There’s also the 
Dream Car Sprint, which allows renters to take a supercar 
through a specially designed autocross course, and the Dream 

 Top-Tier TesT Drives
Why buy an exoTic car, 
When you can Try ouT loTs of Them?

Car Tour, a convoy of exotic vehicles 
on a course through country roads and 
mountain passes, with drivers switch-
ing to a new ride every 15 miles. 

“People rent exotic cars for the thrill 
of it,” says Jack Nerad, the editor of 
DrivingToday.com.

And a new approach to access high-
end cars is via subscription. Freedom 
Supercars of Houston and Dallas offers 
four plans, with 15 to 100 days per year 
of seat time. Prices start at $1,000 per 
month and go up to $3,400. Part of the 
charm is being able to swap vehicles 
regularly. Available vehicles currently 
include the Maserati Ghibli S Q4, 
McLaren 600LT and 675LT, and (for 
formal occasions) a Rolls-Royce Ghost.

Freedom also offers a stunning series 
of driving tours in the high-end vehicles, 
to destinations that include Iceland’s 
Arctic highlands and the Australian 
Grand Prix.  

Chris Smith, a partner in Freedom 
Supercars, says half of the company’s 
clientele actually owns an exotic car. 
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“They see membership as a great way to 
try all the other supercars,” Smith says. 
“Maybe they own a Ferrari 488 but also 
want to drive a Lamborghini Huracan 
or a McLaren 720S. Instead of buying 
another car, they can drive one of ours 
and put their money in the market. A 
downside of ownership is having to 
bring the car down for servicing, and 
they’re happy we handle that aspect.” 

Freedom has 85 members, with some 
out-of-staters using the cars when they 
visit Texas. The company plans a major 
expansion to other U.S. cities.  

Meanwhile, South Florida’s Flex-
Wheels subscription service offers such 
vehicles as the Maserati Quattroporte, 
the Porsche Macan GTS, and the Audi A7 
in a $2,000-a-month Premium Garage 
plan, delivered to your door. 

And the Classic Car Club Manhattan 
at Pier 76 charges members $180 per 
month, handing over the keys to “a 
staggeringly stylish fleet of the world’s 
most desirable cars to drive and enjoy as 
if they were their own,” plus a full roster 
of events. The twist is that Classic’s 
fleet includes vintage cars, including 
such valuable gems as a four-door  
1964 Lincoln Continental convertible, 
1963 Corvette Stingray, and 1968 Dodge 
Charger—complementing the expected 
fleet of late-model Ferrari, Lotus, 
Porsche, Jaguar, and Aston Martin cars.

The New York club is also a place  
to hang out, with two bars and a profes-
sional kitchen that serves three meals 
a day. There’s a wine club and classic- 
watch get-togethers, plus member 
excursions to places like the Catskill 
Mountains and the Hamptons.

It’s a popular formula, also to be 
found with variations at Club Sportiva 
(California and Nevada, also $180 a 
month) and the Thermal Club (where 
California track excursions and spa 
treatments are available, and annual 
memberships cost $100,000). 

Freedom Supercars displays its fleet against the 
Houston skyline, top left. High-end fast cars are 
increasingly becoming available for rent.

From left: Freedom Supercars; Getty Images 49
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How to cHoose  
a Home fragrance

Essential oils are one 
way to make your 
home smell great.
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A   heavenly scent is a warm welcome  
 for anyone who steps through the 

door. Fragrance—say, an energizing 
citrus, a romantic floral, a comforting 
vanilla, or a festive ginger spice—has 
the unique power to set a mood or 
spark a memory. The ways in which  
you can scent your space go beyond  
the standard-issue plug-in variety. 

Today’s home scents come in 
iterations such as designer candles, 
diffusers that look more like art pieces, 
and sophisticated fragrance systems 
that can be operated and controlled 
remotely by app. 

 
Strike a HigH Note
Unlike choosing a fragrance for your-
self, selecting scents for your home 
has a lot to do with the function of the 
room itself and setting the right mood. 
You wouldn’t use the same notes in 
your bathroom as you would in your 
kitchen, for example. It might sound 
like overkill, but different scents can 
have different effects on a space. 

Experts also don’t recommend 
using the same scent throughout your 
home because it can become cloying 
or turn off a guest who doesn’t like it. 
Generally, fruity scents such as fig or 
passion fruit are good for a living room 
because they’re energizing and tend to 
be uplifting, particularly when you’re 
entertaining.

For the kitchen, avoid florals, since 
these can interfere with food smells. 
Instead, go for a citrus scent like lemon 
or grapefruit, which will complement 
what’s cooking and also help neutralize 
stubborn odors. Crisp linens, scents of 
the ocean, or even fresh cucumber work 
well in bathrooms, as they evoke a clean 
feel and won’t overwhelm the small 
space a bathroom affords. Bedrooms 
befit more relaxing aromas such as lav-
ender or vanilla, which will help create 
a soothing environment to unwind and 
sleep more soundly.   

CHooSe Your  
SCeNtiNg StrategY
These days, home fragrances are iterated 
in several different forms, including 
candles, essential oil diffusers, or room 
sprays. While you can never go wrong 
with a luxe candle, such as one from cult 
favorite brands Le Labo or Diptyque, 

these are typically best for intimate dinner parties or smaller 
spaces, since they can help set the mood. One way to make 
your candle last longer is to let the whole surface area become 
molten before putting out the flame. This prevents a tunnel 
from forming, which causes uneven burning.

Diffusers, such as those from Jo Malone, often come in 
an essential oil-filled bottle with reeds that distribute it and 
make a bigger impact in a larger, more open space. However, 
you can always add or take away reeds to adjust the scent 
strength. For an even more luxurious presentation, there are 
versions such as the Diptyque Hourglass Diffuser, a decora-
tive vessel filled with oil that, upon being turned over, creates 
an hour’s worth of scent diffusion.

Since room sprays release a very fine mist, they tend to 
dissipate quickly but can last longer when sprayed onto linens 
or textiles. 

SopHiStiCated SCeNtiNg 
For the high-end smart home comes a new breed of home 
aroma experiences that offer Bluetooth connectivity and 
remotely timed spritzes to customizable strengths and even 
mood-based whiffs. 

These include systems such as the Aera Smart Diffuser, 
which is ideal for large or small spaces since you can control 
fragrance strength on the accompanying app. The app also 
enables you to put your spray on a schedule—by the time 
of day or day of the week—and monitor fragrance usage. It 
works by loading a scent capsule into the device, download-
ing the app, and connecting multiple devices to create an 
integrated system. 

There are also models like the Pium, a smart diffuser that 
releases scents to suit your mood based on the time of day. In 
the morning, for instance, it emits a waft of citrus and flowers 
for an energizing effect. In the afternoon, it offers an uplifting 
herbal blend, and at nighttime, it disperses a more relaxing 
floral mix into the air. You can manage the strength, schedule, 
and power of the scents through the accompanying app. It’ll 
also tell you when your capsules are running on empty, and 
pairs with Alexa and Google Assistant, so all you have to do is 
ask it to deploy a specific blend and it will comply. 

A candle from Le Labo, right, and a  
diffuser from Diptyque, shown below,  
both add fresh scents indoors.
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Model  
Furniture

Above, the supermodel shows off the  
Cindy Crawford Home collection.

Cindy Crawford’s  
home furnishing line  
is ChiC yet funCtional 

Cindy Crawford likes to call her home a “no-coaster” 
household. 

While she keeps her Malibu, Calif., home impeccably 
decorated to reflect the style she’s developed during her 
more than 30-year-long modeling career, she wants her 
house to feel comfortable and lived in, her brand manager, 
Stacey Diamant, says.

“While it can be beautiful, it’s still functional,” Diamant says.
So beautiful, in fact, that Crawford, 54, and her home were 

on the cover of Elle Decor about 15 years ago and have since 
been featured several times by the publication. 

Jeffrey Seaman, the founder of Florida-based furniture 
retailer Rooms To Go, was looking to partner with a celebrity 
on a new furnishings brand when he noticed Crawford’s Elle 
Decor feature. 

“She’s got amazing style, and that doesn’t just stop at 
clothes,” Diamant says.

Originally, Diamant says, Crawford questioned why she 
was the right person for the collaboration, having never 
before considered designing her own home line. But then, 
given her long history with fashion and her interest in interior 
decorating, she thought, “Why not me?”

“I did always have a passion for decorating, first my bed-
room when I was 16 and my older sister moved out,” Crawford 
says, “then later my first apartments and finally my first home 
and later my home for our family.”

Seaman and Crawford were introduced by a mutual friend, 
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Below, a living room 
with the Palm  
Springs furniture 
collection from Cindy 
Crawford Home.

and she agreed to partner with Rooms 
To Go, creating Cindy Crawford Home. 

Since 2005, Cindy Crawford  
Home has expanded to other regional 
furniture retailers in the Midwest  
and Northeast, including New York-
based Raymour & Flanigan, and is 
available in more than 500 stores. Her 
furnishings are also sold in Canadian 
home retailer Brick.

Cindy Crawford Home prices range 
from US$50 for a set of decorative 
pillows to US$4,300 for a five-piece 
outdoor seating set, which is part of 
her new outdoor furniture line that 
launched last year. 

Diamant says Crawford works 
directly with the line’s designers, 
selecting fabrics and silhouettes that 
both reflect her own personal taste 
and that of her customers, which are 
typically women 30 and older who want 

updated over the years with different 
frames and fabrics. 

Diamant says Crawford loves to use 
neutral-colored fabrics in her line to 
allow buyers to add their own pops of 
color with pillows and other accessories 
that can be easily added or removed. 

Visual appeal aside, quality, durabil-
ity, and comfort are also important to 
Crawford when she selects the fabrics 
and materials for her furnishings.

And, as a mother of two, Crawford  
knows it’s important to choose  
materials that make each piece “family 
friendly.” 

“She loves leather, so when we do a 
leather couch she wants to make sure 
that the leather’s got a really great feel,” 
Diamant says. “When we do a denim 
slipcover sofa, she wants to make sure 
it feels like a great pair of jeans, because 
she lives in jeans and a T-shirt.” 

to furnish their homes with stylish yet 
functional pieces. 

“She really has great style, so that 
translates over from fashion to home,” 
Diamant says. “She really understands 
the value, and I think she truly does 
understand the customer base and who 
her demographic is.”

Crawford and the designers also 
create pieces that are exclusive to each 
region, designing furnishings that 
directly reflect those specific custom-
ers’ preferences. 

“We do offer several different styles, 
but they are all classic contemporary and 
easy to decorate with,” Crawford says. 

Some pieces have been a part of her 
line for years, but Crawford will tweak 
the design or material to make sure 
nothing becomes outdated. 

One of her most popular pieces, 
the Metropolis sectional, has been 
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The Dazzle of  
IrIDescenT TIles 
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The iridescent tiles, 
shown at top and at 
left, are from Nemo 
Tile + Stone’s new 
GLOW collection. 

The pieces add sparkle  
and glamour To inTeriors

When the luminous gradient of iridescence hits light, 
it creates a kind of ethereal magic.  And when that 

rainbow play of color is iterated on a tile—whether used for 
a kitchen backsplash, on a bathroom wall, or at the bottom 
of a pool—the effect becomes altogether lustrous. “The 
result isn’t purely aesthetic, but also experiential,” says Katie 
Michael-Battaglia, design director at Nemo Tile + Stone,  
with showrooms in New York, New Jersey, and Pennsylvania. 

Iridescent tiles create drama that instantly draws the 
eye. “They add glamour to a room since they give off such a 
beautiful shine,” says Robin Strickler, founder and principal 
of Design Works, an interior design firm based in Irvine, Calif. 

The impact is all sparkle and shine and makes a bold 
statement, which is why they tend to be used in retail spaces, 
according to Michael-Battaglia. “Their jewel-like tones and 
sheen create a heightened luxury and larger sense of space,” 
she says.  And they’re having a moment in the home. 

Considering Color and Configuration
While iridescent tiles have a lustrous glow and glints of 
sparkle that can fancy up any space, the look and feel can vary 
depending on the base color you choose—and the time of day, 
as light within your home changes. “The tile is going to play 
off the colors surrounding it, so the shade you select can be 
emphasized by the hue of the cabinetry, the lighting, or even 
the furniture nearby,” Michael-Battaglia says. 

Los Angeles-based interior designer Carrie Livingston 
likes to use iridescent tiles as a “pixie dust effect.” “The slightest 
hint of sparkle can bring light into a dark space,” she says. 
As a general guide, Livingston says, the larger the space, the 
larger the tile can be. But, “small spaces with delicate custom 
mosaics done right can look like a true work of art.” 

Michael-Battaglia prefers the tiles in smaller formats, 
which “prevent designers from overdoing it.” Mosaic and 
subway tile formats are the most popular styles as a result, 

she adds. Strickler, meanwhile, often 
opts for small hexagons, herringbone, 
tiny squares, or shell patterns. 

In terms of color, there are many 
options. All white or mother-of-pearl 
lends a soft, elegant, opalescent touch; 
for a more modern, cutting-edge look, 
try black or gray; or, to create a brighter 
pop, choose tonal shades of the same 
color family, such as blues or greens.  

falling into PlaCe
In kitchens, iridescent tiles work 
beautifully as backsplashes, wall pan-
eling, or as a surface detailing behind 
open-shelving units. “In this type of 
space, iridescent tiles, like those in our 
GLOW Collection, create an aesthetic 
that contrasts with the classic all-white 
kitchens we often see,” Michael-Battaglia 
says. “Instead, the tiles take advantage 
of the larger color scheme at play within 
the space, reflecting and mimicking 
what else is in the room.” With that 
effect in mind, these tiles also work well 
on fireplaces, where they can pick up 
the shimmering light of a fire, or on a 
ceiling where they   play with light and 
form a creative focal point overhead. 

They can also add visual interest 
when used as detail work, bordering, 
or as an accent feature—particularly in 
an all-marble kitchen or bathroom—
by breaking up large expanses of the 
same material with a different texture, 
Strickler says. “It creates an element 
of surprise; since most people use a 
matte backsplash, using an iridescent 
tile makes your space stand out,” she 
explains. For even more of a statement, 
apply iridescent tiling to an entire wall 
in the bathroom.

As an artistic expression, Livingston 
prefers to outfit the bottom of a pool 
with iridescent tiles, create shimmering 
3-D-like effects on ceilings, or craft 
decorative pathways on flooring. She 
also uses them as logos on the walls to 
delineate his-and-her bathrooms or as 
accents just inside the shower to define 
the soap and shampoo nook. The ideas 
for creative applications are endless. n
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It’s not difficult to infuse a spirit. Simply pick your poison—
vodka, whiskey, tequila, rum—fill up a bottle or a jug with it, 

and add some stuff. There are no rules.
Some infused spirits have become a staple that we hardly 

even recognize them as such, for example, gin (a neutral spirit 
infused with juniper) and amaro (a neutral spirit or wine 
infused with herbs). The practice extends across cultures. In 
China, many restaurants will have jugs full of infused spirits, 
such as goji berries. And throughout the Caribbean, one finds 
bars loaded with bottles of rum infused with various sorts of 
local plants, fruits, and herbs, such as cinnamon or peanuts.

Traditionally, infusions were concocted for medical pur-
poses, the alcohol a simple means to extract whatever healing 
properties a plant was thought to possess as well as a means 
to preserve it. Today, in mixological circles at least, infusion is 
done mostly for reasons of flavor and effect.

And as drinkers’ tastes and preferences expand, there are 
more producers offering infused varieties of their spirits, 
some quite experimental (think bacon-infused bourbon).

Here is a collection of some of the more impressive and 
tasteful infusions on the market today.  

Whiskey 
One of the more surprising but intensely pleasurable infu-
sions comes out of a small maker, Santa Fe Spirits, with its 
Atapiño liqueur. Roasted piñon nuts, sourced locally, are 
soaked in single malt white whiskey for six months, then the 
piney, vanilla-tasting resin of local ponderosa trees is added. 
Result? The essence of the alpine Southwest in a bottle.

At Virgil Kaine, in Charleston, S.C., there is a ginger-infused 
bourbon that is a must-try, using locally grown ginger.

Vodka
For martinis and Bloody Marys, there is Green Chile Vodka  
by St. George Spirits, infused with a blend of serranos,  
jalapeños, habaneros, and red and yellow bell peppers, with 
some cilantro and lime.

For something a bit easier on the tongue, check out the 

DazeD  
& InfuseD
PoPular Infused sPIrIts  
run the gamut from  
cherrIes soaked In gIn, to  
honeysuckle-flavored vodka

artisanal Cathead Distillery in Missis-
sippi, which produces a honeysuckle- 
infused vodka and an equally superb 
pecan variety.  

Gin 
Though technically already an infused 
spirit, adding flavors to gin is becoming 
a trend. Sloe gin, an age-old British 
creation, involves infusing gin with sloe 
berries, a wild berry similar in appear-
ance to cranberries. Claiming to be the 
only genuine producer of the ruby- 
colored spirit in the U.S. is Spirit Works, 
a distillery in Sonoma County, Calif.

Luxardo, an Italian liqueur producer, 
makes a similar concoction using juice 
from Italian marasca cherries. 

Rum
With its naturally sweeter body, rum 
makes for particularly tasty infusions. 
Plantation, an award-winning distillery 
out of the rum capital of Barbados, 
makes Stiggins’ Fancy, a blend infused 
with hand-cut pineapple.

A bit farther afield is Koloa Rum Co. 
in Kauai, which offers both a coconut- 
and coffee-infused rum.

For both holiday and tiki cocktails, 
try the Old New Orleans Cajun Spiced 
Rum, an intriguingly scrumptious 
infusion of cinnamon, nutmeg, allspice, 
cloves, ginger, vanilla, chicory, and 
cayenne, from Celebration, America’s 
oldest operating craft-rum distillery. 

Tequila 
Chili pepper is a popular tequila infu-
sion. Tanteo, an award-winning artis-
anal brand based out of Jalisco, infuses, 
by hand, various pepper varieties into 
blanco tequila to winning effect.

For another hot sipper with top 
quality, there is Soltado, a 28-month-
old añejo tequila infused with serrano 
peppers and cinnamon. 
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Plantation’s Stiggins’ 
Fancy rum serves  
as a perfect base for  
a pineapple punch.
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Pass the salt
Bitterman Salt Co. 
ups the ante  
on the everyday  
food seasoning.

With a little sprinkle of  
artisanal salt, you can instantly  
elevate your favorite dishes
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Top right, macro 
images of salt from 
Salted, by Mark 
Bitterman. Below, 
hand-harvested  
Icelandic sea salt 
from Saltverk, a  
boutique company.

The days of tossing a pinch of iodized 
salt into a pot when you’re making 

pasta or searing meat are done. Instead, 
high-end salts, in a variety of flavors, 
like rose, truffle, licorice, and lemon, 
can make the difference between a basic 
meal and a seriously flavorful one.

“Investing in high-end salts and 
using them as ‘finishing salts’ is a great 
idea,” says Joe Anthony, chef de cuisine 
of Gabriel Kreuther, a Michelin-starred 
restaurant in New York City. “Simply 
sprinkle a pinch over your food right 
before serving. And don’t be afraid to 
think outside the box. You can—and 
should—use your fancy salts for fruits 
and even sweet treats.”

And salts come in a wide variety of 
textures, flavors, and food pairings.

“For example,” Anthony says, “we 
use pink salt to cure, kosher salt during 
the cooking process, and fleur de sel or 
sea salt to complete dishes.”

FLEUR DE SEL
This salt, known as “flower of salt” in 

French, is a delicate salt variety that’s 
made of naturally formed crystals of 
solar evaporated sea salt. 

“Fleur de sel is fantastic on anything 
from fish to pork to cooked vegetables 
and, even, toast and butter,” says Mark 
Bitterman, founder of Bitterman Salt 
Co.; author of Salted, a James Beard 
Award-winning book; and the founder 
of The Meadow—a boutique that 
specializes in finishing salts in Portland, 
Ore.; New York City; and Tokyo. “This 
is the style of salt that I use for every-
day cooking. It’s great on my morning 
scrambled eggs. I consider this to be the 
ultimate multipurpose salt.”

 
KOSHER COARSE FLAKE SALT
If you want to make one single salt 
upgrade in your pantry, it should be 
to make sure you always have kosher 
coarse flake salt at the ready, especially 
if you’re a pasta aficionado, since it’s just 
right for salting pasta water as you’re 
bringing it to a boil, says chef Moosah 
Reaume, executive chef of the Virgin 
Hotels Chicago. “Because it doesn't have 
iodine, kosher salt dissolves easily and 
the texture is perfect for pinching and 
sprinkling onto anything that just needs 
an extra hint of salt,” he says.

LEMON SALT
When Suzannah Gerber, an executive 
chef at Haven, a vegan food-service firm 
in Boston, is making a lemon tart, she’ll 
top it with lemon salt. “Salt and citrus 
have the ability to individuate flavors 
in a composition, and together they’re 
an unstoppable match,” she says.  
“I love how the tangy citrus salt stays 
very present on the fresh fruit topping 
and makes all the layered textures and 
flavors stand out boldly.”

 
MALDON SEA SALT FLAKES
For Kevin Adey, chef and owner of Faro, 
a Brooklyn restaurant, Maldon sea salt 
flakes, made in England since 1882, are 
the ultimate finisher and work wonders 
to enhance the flavor of grilled meats, 
especially. “I use these flakes since 
they’re so full-flavored on my New York 
strip, venison, and duck breast,” he says. 

“I slice the meat before serving it and 
the large, crunchy salt flakes not only 
add a great visual and textural accent, 
but they also season the center of the 
sliced meat.”

 
SANSHO SALT
At odo in New York City, Michelin- 
starred chef Hiroki Odo prefers to use 
sansho salt in his nine-course kaiseki 
experience. He first sources the berries 
of the sansho, or spicy Japanese pepper, 
before he crushes them and adds them 
into a salt base. “Sansho salt enhances 
the flavor of each dish,” Odo says. “It’s 
very versatile, but it works best for rich 
or fried dishes like tempura. The effects 
of sansho cut right through any oiliness 
and bring a unique aspect that adds 
depth to every dish I use it in.”

 
SEL GRIS
A sister to fleur de sel, sel gris, or “gray 
salt” in French, has a slightly briney 
taste and a texture that melts in your 
mouth, Bitterman says. “It’s very 
coarse,” he explains. “It can be over-
powering, so it’s best used in foods that 
have a more mild or medium texture. 
Sel gris is fantastic if you’re making 
something hearty like steak, lamb, or 
a roast and works just as well if you’re 
making roasted root vegetables.” O
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A New FAce For  
the SmithSoNiAN

Architect Bjarke Ingels, who prac-
tices what he calls “a pragmatic 

utopian architecture that steers clear 
of the petrifying pragmatism of boring 
boxes,” has created a bold new vision 
for the Smithsonian Institution.

His $2 billion proposal, which has 
been in the works since 2014, is for 
the restoration and renovation of the 
Smithsonian’s iconic campus on Wash-
ington, D.C.’s National Mall.

The Smithsonian, the world’s 
largest museum and research complex, 
comprises 19 museums and galleries, 
the National Zoological Park, and nine 
research centers, and is anchored by the 
iconic Castle, a Norman-style red sand-
stone confection that opened in 1855.

Ingels’ master plan encompasses a 
17-acre site.

For the Smithsonian renovation, the 

center and headquarters of the Smithso-
nian. He envisions restoring its historic 
Great Hall and adding an underground 
space for visitor services.

The Enid A. Haupt Garden, which 
his plan calls “a green oasis between the 
Smithsonian Castle and Independence 
Avenue,”  is another space that he’s 
“committed to preserving the intimate 
character of,” according to a statement.

In addition to expanding visitor ser-
vices, Ingels’ master plan includes new 
Mall-facing entrances to the National 
Museum of African Art and the National 
Museum of Asian Art.

He also proposes reconfiguring the 
Hirshhorn Museum’s sculpture garden 
by adding two double-height contempo-
rary art galleries and a new auditorium 
beneath it.

When his original plan was presented, 
it drew protests from preservationists. 
Of particular concern was his proposal to 
address the aging building’s mechanical  
systems beneath the Haupt Garden, 
a 4.2-acre green space in front of the 
Castle that’s designed to look like a 
richly landscaped 19th-century garden, 
by adding a glass roof on the Quad-
rangle Building under it and building a 
new subterranean auditorium, gallery, 
cafe, and shop.

Under the revised plan, a new Haupt 
Garden, which maintains many of the 
original characteristics, will be moved 
to the Quadrangle Building’s new roof.

According to Linda St. Thomas, chief 
spokeswoman for the Smithsonian 
Institution, the first phase of the South 
Campus master plan, which will include 
the Castle, will begin in about three 
years. 

Architect BjArke ingels tAkes on  
the world’s lArgest museum complex

45-year-old Ingels—whose BIG-Bjarke 
Ingels Group has offices in Copen-
hagen, New York, and London— is, 
according to his project description, 
striving for “a careful reinterpretation 
of old and new—finding freedom within 
the boundaries of strict regulation and 
historical preservation working with 
the elements that are already present in 
the campus.”

Not only does his proposal aim to 
improve and extend visitor services and 
create clear entrances and connections 
between the museums and the gardens, 
but it also seeks to replace outdated 
and failing mechanical systems and 
elements like leaking roofs.

The centerpiece of his plan revolves 
around the Castle, which has been 
designated a National Historic Landmark 
and now serves as a visitor information 

An aerial rendering 
of the D.C. mall that 
Bjarke Ingels, shown 
top right, has plans  
to renovate.
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5 BOOKS THAT INSPIRED 
CLARISSA WARD

CNN’S CHIEF INTERNATIONAL 
CORRESPONDENT ON THE 
JOURNALISTIC MASTERPIECES 
SHE CHERISHES

When CNN’s chief international correspondent Clarissa 
Ward was pregnant with her son nearly three years ago, 

she began writing a letter to him in an eff ort to explain some 
of the amazing events she’s covered as a fi eld reporter for 
FOX News, ABC News, CBS News, and, later, CNN.

Ward, 40, has spent time in the Middle East and Russia, 
covering some of the world’s largest stories, including the 
Syrian uprising, the Ukrainian revolution, and much more. 

That initial letter to her son expanded into a memoir, 
On All Fronts: The Education of a Journalist, published in April.

“I wanted to give him a sense of who I am other than his 
mother...It’s also a love letter to journalism, and a reminder of 
why we do it and why it’s so important,” she says.

Ward’s path to confl ict reporter, she says, started during 
her senior year at college, after 9/11 happened. “I became 
very interested in this idea that there was a terrible commu-
nication problem in the world between cultures and a hatred 
that came out of that. I had always loved traveling and telling 
stories, but I became fi xated on the idea of being a communi-
cator between diff erent cultures.”

Below, Ward, who’s currently based in London for CNN, 
recommends fi ve books by journalists that have helped 
inform her and make her a better confl ict reporter.

1 FROM BEIRUT TO JERUSALEM BY THOMAS FRIEDMAN 
“Friedman does a spectacular job of painting vivid characters, 
introducing complex geopolitical themes, and explaining 
religious divides. It’s also a page turner. It’s a vivid portrait of 
a region that’s become extremely dear to my heart. The book 
isn’t overly complicated and fussy, but it’s not simplistic, 
either. It’s accessible, and does justice to the confl ict.”

2 SELECTED LETTERS OF MARTHA GELLHORN 
BY CAROLINE MOOREHEAD 
“Because these are letters, they’re personal. I’ve always 
believed that personal stories of covering war [as 20th-
century war correspondent Caroline Moorehead did], are a 
very compelling way to tell the broader story of war. You need 
a guide and a translator who can take you there and show you 
how it looks, how it feels, and how it smells. There’s a juxta-
position between violence and loss of life and moments of 
levity and humor. When I knew I wanted to be a journalist, my 
dad gave me a book of her letters. It was so riveting.”

3 GHOST WARS BY STEVE COLL 
“This is a very diff erent book that explores Afghanistan. It’s 
all about when the CIA started to support the mujahideen and 
bin Laden in Afghanistan. It’s an extraordinary work, partly 
because of the research that went into it, but also because 
it’s so well-written. It’s a way for people to see behind the 
veil of the CIA and the mujahideen living in the hinterland of 
Afghanistan. In my career, there’s always been a strong desire 
to get places where most people can’t get to.”

4 THE LIVES OF LEE MILLER BY ANTONY PENROSE 
“[Lee Miller] was both an incredibly beautiful and glamorous 
supermodel, and an amazing war correspondent. There’s a 
photograph of  her in Hitler’s bathtub. Her ability to cover 
World War II was incredible. I have such respect for women 
who were blazing this trail before I was even a dot on the 
horizon. Now we see so many more women do it, which is 
encouraging, and has added texture and depth to the way 
we cover war. I can’t help but be enamored by books about 
women blazing the trail.”

5  LENIN’S TOMB BY DAVID REMNICK 
“What From Beirut to Jerusalem is for the Middle East, this is 
for Russia. Remnick describes and paints such a vivid portrait 
of the misery of the 1990s. He has such respect for Russian cul-
ture, and there’s a grit and depth of characters, too. It shows 
the incredibly brave people who lived there at the time.” 
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Seeing StarS

From the northern lights to the Big 
Dipper, viewing the cosmos up 

close from the convenience of your 
backyard requires the latest in portable 
smart technology. Astronomy novices 
and pros alike are sure to expand their 
horizons with this high-end stargazing 
equipment.

For the PaSSionate amateur
The Celestron brand has long been a 
leading name in telescope technology, 
so it’s no surprise that the Celestron 
11069 Nexstar 8SE tops the list as the 
best telescope for home stargazing and 
astrophotography. The high-end, por-
table device has an on-board computer 
that automatically detects 40,000 
celestial entities with an eight-inch 
aperture to enable clear viewing of 
the night sky. Its SkyAlign technology 

The laTesT  
Technology in  
home sTargazing 
equipmenT

automatically aligns when pointed at 
bright objects, making this telescope’s 
usability and quick set-up ideal for the 
star-loving novice. 

For the SeriouS Stargazer
The Meade LX90-ACF telescope 
promises the universe with the most 
advanced ACF Coma-Free Optics to 
ensure far-off images do not appear 
distorted for viewers. Astronomy 
aficionados are able to quickly identify 
over 30,000 viewable planets, stars, 
and more by utilizing the Sony GPS 
sensor that determines the user’s exact 
location. The “Tonight’s Best” feature 
activates a guided tour of the sky, 
depending on its current geographical 
location with automatic free down-
loadable upgrades to ensure up-to-date 
star-viewing accuracy. 

For the traveling aStronomer
There’s no need to lug around an over-
size telescope on your next adventure 
when technology has allowed for the 
development of astronomy binoculars 
that provide near-telescope quality 
views of the night sky. Swarovski’s 
EL 12-by-50 astronomy binoculars 
are created from magnesium alloy 
for the durability needed on outdoor 
adventures, and they feature a 19mm 
exit pupil distance that fits over most 
eyeglasses. These binoculars offer up 
a strong 12x magnification for closer 
focus in addition to a 50mm aperture, 
in order to view color-filled images of 
the moon, bright planets, and deep sky. 

For Cloudy nightS
Bring the night sky into the comfort 
of your living room on the evenings 
when clouds block out the stars with 
the Sega Homestar Home Planetarium 
Flux—the most advanced and up-to-
date model, which projects 60,000 
Northern Hemisphere stars on the  
ceiling or wall using bright, five-watt 
LED lights. The home planetarium, 
designed by Japanese inventor 
Takayuki Ohira, is created with glass 
lenses that allow for a vivid, nine-foot- 
wide display and comes equipped  
with 30 additional star disks. 

For the SmartPhone
Accessing a map to the stars from your 
iPhone or Android is as easy as open-
ing the SkySafari 6 app, ideal for both 
amateur and professional stargazers. 
The app provides sky guides with access 
to a large database of celestial objects, 
the mythology behind each astrological 
figure, and animated visualizations  
of ethereal constellations from Orion  
to Cassiopeia. Additional in-app pur-
chases grant access to bonus features, 
such as galaxy views and narrated tours. 
Advanced astronomers can opt to  
purchase SkySafari Plus or SkySafari 
Pro, which provides access to 100  
million stars and three million galaxies 
as well as mobile control of Wi-Fi- 
enabled telescopes. 

The Sega Homestar 
Home Planetarium 
Flux projects 60,000 
Northern Hemisphere 
stars inside.

R ES I D E  SPRING 2020
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HEADLINE
LOCATION

Address
OFFICE BROKERAGE 
AGENT & TITLE

PHONE NUMBER AND EMAIL

WEBSITE

PRICE

OCEANVIEW FARMHOUSE IN AMAGANSETT LANES
AMAGANSETT, NEW YORK
128 HAND LANE
EAST HAMPTON BROKERAGE 
RYLAN JACKA, ASSOCIATE BROKER
+1 516.702.5707, RYLAN.JACKA@SIR.COM
128HANDLANE.COM
$6,395,000
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THREE SINGLE AND  
SEPARATE HOMES  
ON 3.26± ACRES
AMAGANSETT, NEW YORK 

224, 228, 242 Town Lane
EAST HAMPTON BROKERAGE 
RYLAN JACKA, ASSOCIATE BROKER

+1 516.702.5707, RYLAN.JACKA@SIR.COM
 

TOWNLANECOMPOUND.COM

$9,500,000 

MODERN BEACH HOUSE  
ADJOINING 18± ACRES
AMAGANSETT, NEW YORK 

20 Whalers Lane

EAST HAMPTON BROKERAGE 
NEIL G. HAUSIG, ASSOCIATE BROKER 
MARIE L. ZAZZI, ASSOCIATE BROKER

+1 516.848.0964, NEIL.HAUSIG@SIR.COM 
+1 516.456.0699, MARIE.ZAZZI@SIR.COM

20WHALERSLANE.COM

$4,500,000
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CHIC COTTAGE IN THE DUNES
AMAGANSETT, NEW YORK

56 Jacqueline Drive
BRIDGEHAMPTON BROKERAGE
EVE COMBEMALE, LICENSED SALESPERSON

+1 631.255.2455, EVE.COMBEMALE@SIR.COM

SOTHEBYSREALTY.COM/ID/QEZ9EE

$2,395,000

LIVE/WORK CAMPUS WITH POOL
AMAGANSETT, NEW YORK

208 Main Street
EAST HAMPTON BROKERAGE
KRISTI LAW, LICENSED SALESPERSON

+1 917.576.6638, KRISTI.LAW@SIR.COM

208MAIN.COM

$4,495,000

AMAGANSETT LANES TRADITIONAL
AMAGANSETT, NEW YORK 

72 Gansett Lane
EAST HAMPTON BROKERAGE 
RICK SLATER, LICENSED SALESPERSON 
KIM SLATER, LICENSED SALESPERSON

+1 516.383.2508, RICK.SLATER@SIR.COM 
+1 516,359,4334, KIM.SLATER@SIR.COM

SOTHEBYSREALTY.COM/ID/784M8E

$3,500,000
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NAPEAGUE DUNES NEWLY RENOVATED
AMAGANSETT, NEW YORK

76 Leeton Road
BRIDGEHAMPTON BROKERAGE
ANGELA BOYER-STUMP, LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

76LEETON.COM

$1,795,000

BELL ESTATE PERFECTION
AMAGANSETT, NEW YORK

12 Dennistoun Drive
BRIDGEHAMPTON BROKERAGE
ANGELA BOYER-STUMP, LICENSED SALESPERSON
HILLARY DAVIS, LICENSED SALESPERSON

+1 631.903.5865, HILLARY.DAVIS@SIR.COM
+1 917.207.7777, ANGELA.BOYER@SIR.COM

12DENNISTOUNDRIVE.COM

$2,500,000

PERFECT BEACH HOUSE  
WITH POOL IN THE DUNES
AMAGANSETT, NEW YORK

11 Cliff Road
BRIDGEHAMPTON BROKERAGE
SHARON STERN, ASSOCIATE BROKER

+1 917.226.5054, SHARON.STERN@SIR.COM

11CLIFF.COM

$2,850,000

AMAGANSETT TRADITIONAL ON 2.5± ACRES
AMAGANSETT, NEW YORK

100 Stony Hill Road
EAST HAMPTON BROKERAGE 
JENNY LANDEY, LICENSED SALESPERSON 
ETHAN DAYTON, LICENSED SALESPERSON 
ZACHERIAH DAYTON, LICENSED SALESPERSON

+1 917.743.2525, JENNY.LANDLEY@SIR.COM 
+1 516.768.4726, ETHAN.DAYTON@SIR.COM 
+1 631.905.1394, ZACHERIAH.DAYTON@SIR.COM

100STONYHILLROAD.COM

$3,300,000
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BRIDGEHAMPTON SOUTH, CLOSE TO OCEAN
BRIDGEHAMPTON, NEW YORK

33 Jobs Lane
BRIDGEHAMPTON BROKERAGE
BEATE V. MOORE, ASSOCIATE BROKER

+1 516.527.7868, BEATE.MOORE@SIR.COM

33JOBSLANE.COM

$4,895,000

ELEGANT LIVING 
BRIDGEHAMPTON, NEW YORK 

9 Fair Hills Lane

BRIDGEHAMPTON BROKERAGE 
ANGELA BOYER-STUMP, LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

9FAIRHILLSLANE.COM

$3,395,000

HISTORIC COTTAGE  
SOUTH OF THE HIGHWAY
BRIDGEHAMPTON, NEW YORK

58 Church Lane
BRIDGEHAMPTON BROKERAGE
BEATE V. MOORE, ASSOCIATE BROKER

+1 516.527.7868, BEATE.MOORE@SIR.COM

58CHURCHLANE.COM

$1,500,000

DEEDED OCEAN ACCESS BEACH COTTAGE
AMAGANSETT, NEW YORK

82 Beach Avenue
EAST HAMPTON BROKERAGE
KATHY KONZET, LICENSED SALESPERSON

+1 631.252.0254, KATHY.KONZET@SIR.COM

SOTHEBYSREALTY.COM/ID/ZBTD9E

$2,350,000
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PRIVATE EUROPEAN-
STYLE BARN  
ON 5± ACRES
BRIDGEHAMPTON, NEW YORK

87 Day Lily Lane
BRIDGEHAMPTON/EAST HAMPTON 
BROKERAGE
BEATE V.MOORE, ASSOCIATE BROKER
FRANK NEWBOLD, ASSOCIATE BROKER

+1 516.527.7868, BEATE.MOORE@SIR.COM
+1 631.375.4942, FRANK.NEWBOLD@SIR.COM

SOTHEBYSREALTY.COM/ID/5XTTXX

$6,950,000

ESTATE-FEEL  
IN THE HEART OF  
BRIDGEHAMPTON 
BRIDGEHAMPTON, NEW YORK 

177 Maple Lane

BRIDGEHAMPTON BROKERAGE 
DOREEN ATKINS, ASSOCIATE BROKER 
BEATE V. MOORE, ASSOCIATE BROKER

+1 631.827.0800, DOREEN.ATKINS@SIR.COM 
+1 516.527.7868, BEATE.MOORE@SIR.COM

177MAPLELANE.COM 

$6,900,000
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UNPARALLELED OCEANFRONT 
BRIDGEHAMPTON, NEW YORK 

67 Surfside Drive

BRIDGEHAMPTON BROKERAGE 
BEATE V. MOORE, ASSOCIATE BROKER 

+1 516.527.7868, BEATE.MOORE@SIR.COM

BESTBRIDGEHAMPTONOCEANFRONT.COM

$29,975,000



sothebysrealty.com

72

6.60± ACRES IN BRIDGEHAMPTON 
BRIDGEHAMPTON, NEW YORK 

81 Day Lily Lane
BRIDGEHAMPTON BROKERAGE 
EVE COMBEMALE, LICENSED SALESPERSON

+1 631.255.2455, EVE.COMBEMALE@SIR.COM

81DAYLILYLANE.COM

$10,500,000
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LUXURIOUS COMPOUND  
SITED ON 4.6± WATERFRONT ACRES
BRIDGEHAMPTON, NEW YORK

164 and 160 Trelawney Road
SOUTHAMPTON BROKERAGE 
PAT PETRILLO, ASSOCIATE BROKER 

+1 516.356.5136, PAT.PETRILLO@SIR.COM

164AND160TRELAWNEYROAD.COM

$32,700,000
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MODERN NEW 10-BEDROOM
2.5± ACRES, FIELD AND POND VIEWS 
BRIDGEHAMPTON, NEW YORK 

65 Ellen Court

BRIDGEHAMPTON BROKERAGE 
DAWN BODENCHAK, LICENSED SALESPERSON 
FRANK BODENCHAK, LICENSED SALESPERSON 

+1 646.382.4055, DAWN.BODENCHAK@SIR.COM 
+1 917.968.9020, FRANK.BODENCHAK@SIR.COM

FIELDS2POND.COM

$17,500,000

RENDERING

RENDERING
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LARGEST ACREAGE
AVAILABLE NEAR OCEAN
EAST HAMPTON, NEW YORK

72 Apaquogue Road 
EAST HAMPTON /BRIDGEHAMPTON  
BROKERAGE
FRANK E. NEWBOLD, ASSOCIATE BROKER
MARILYN CLARK, ASSOCIATE BROKER

+1 631.375.4942, FRANK.NEWBOLD@SIR.COM
+1 516.695.6590, MARILYN.CLARK@SIR.COM

APAQUOGUEHOUSE.COM

$16,900,000

RARE WATERFRONT 
COMPOUND
EAST HAMPTON, NEW YORK

62 & 54 Louse Point Road
 
EAST HAMPTON BROKERAGE
PAULA S. BUTLER, ASSOCIATE BROKER
REBEKAH C. BAKER, ASSOCIATE BROKER

+1 917.993.3686, PAULA.BUTLER@SIR.COM 
+1 631.258.5991, REBEKAH.BAKER@SIR.COM

LOUSEPOINTCOMPOUND.COM

$15,950,000
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CHARMING 1920S VILLAGE HOME
EAST HAMPTON, NEW YORK

21 Davids Lane

EAST HAMPTON BROKERAGE 
REBEKAH C. BAKER, ASSOCIATE BROKER

 
+1 631.258.5991, REBEKAH.BAKER@SIR.COM

SOTHEBYSREALTY.COM/ID/HLYNP2

$3,375,000

TIMELESS TRADITIONAL 
EAST HAMPTON, NEW YORK 

47 Talmage Lane

BRIDGEHAMPTON BROKERAGE 
ANGELA BOYER-STUMP, LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

47TALMAGELANE.COM

$3,000,000

HARBORFRONT WITH PANORAMIC VIEWS
EAST HAMPTON, NEW YORK

82 Oyster Shores
EAST HAMPTON BROKERAGE
ROBERT KOHR, ASSOCIATE BROKER

+1 631.871.8774, ROBER.KOHR@SIR.COM

SOTHEBYSREALTY.COM/ID/2MG2EB

$2,499,000
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EAST HAMPTON RETREAT
EAST HAMPTON, NEW YORK

42 Buell Lane Extension
BRIDGEHAMPTON BROKERAGE
LESLIE REINGOLD, ASSOCIATE BROKER

+1 917.362.5375, LESLIE.REINGOLD@SIR.COM

42BUELLLANEEXT.COM

$2,550,000

BAYBERRY COTTAGE
EAST HAMPTON, NEW YORK

92 Ocean Avenue, Cottage #4
EAST HAMPTON BROKERAGE
FRANK NEWBOLD, ASSOCIATE BROKER
REBEKAH C. BAKER, ASSOCIATE BROKER

+1 631.375.4942, FRANK.NEWBOLD@SIR.COM
+1 631.258.5991, REBEKAH.BAKER@SIR.COM

SOTHEBYSREALTY.COM/ID/VWHCEF

$1,999,000

VILLAGE FRINGE CONTEMPORARY
EAST HAMPTON, NEW YORK

2 Greenway Drive
EAST HAMPTON BROKERAGE
ROBERT KOHR, ASSOCIATE BROKER 
MARTHA S. MURRAY, LICENSED SALESPERSON

+1 631.871.8774, ROBERT.KOHR@SIR.COM 
+1 631.987.7707, MARTHA.MURRAY@SIR.COM

 SOTHEBYSREALTY.COM/ID/BKQT74

$1,895,000

WATERFRONT COMPOUND 
EAST HAMPTON, NEW YORK 

209 Three Mile Harbor Road
EAST HAMPTON BROKERAGE
JENNY LANDEY, LICENSED SALESPERSON
ZACHERIAH DAYTON, LICENSED SALESPERSON
ETHAN DAYTON, LICENSED SALESPERSON

+1 917.743.2525, JENNY.LANDEY@SIR.COM 
+1 631.905.1394, ZACHERIAH.DAYTON@SIR.COM 
+1 516.768.4726, ETHAN.DAYTON@SIR.COM

209THREEMILEHARBORROAD.COM

$2,235,000
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STATELY HOME ON COVETED  
VILLAGE LOCATION
EAST HAMPTON, NEW YORK

34 Dunemere Lane

EAST HAMPTON BROKERAGE
PAULA S. BUTLER, ASSOCIATE BROKER 

+1 917.993.3686, PAULA.BUTLER@SIR.COM 

34DUNEMERELANE.COM

$5,995,000

EAST HAMPTON WATERFRONT HAVEN
EAST HAMPTON, NEW YORK

28 Hedges Banks Drive
BRIDGEHAMPTON BROKERAGE
CLARK + THOERNER TEAM, ASSOCIATE BROKERS

+1 516.695.6590/646.322.7861
CTTEAM@SIR.COM 

28HEDGESBANKS.COM

$5,890,000

“WILDMOOR” THE ORIGINAL  
BOUVIER PROPERTY
EAST HAMPTON, NEW YORK

55 La Forest Lane
EAST HAMPTON BROKERAGE
PAULA S. BUTLER, ASSOCIATE BROKER

+1 917.993.3686, PAULA.BUTLER@SIR.COM

55LAFORESTLANE.COM

$7,500,000
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EAST BY NORTHWEST
EAST HAMPTON, NEW YORK

77 Gould Street
EAST HAMPTON BROKERAGE
RYLAN JACKA, ASSOCIATE BROKER

+1 516.702.5707, RYLAN.JACKA@SIR.COM

77GOULDSTREET.COM

$3,350,000

EXPANSIVE AND STUNNING  
AT THE VILLAGE EDGE
EAST HAMPTON, NEW YORK 

5 Miller Terrace
EAST HAMPTON BROKERAGE
BARIS TEAM, LICENSED SALESPERSONS

+1 631.566.1685, BARISTEAM@SOTHEBYSHOMES.COM

5MILLERTERRACE.COM

$2,695,000

STUNNING NORTHWEST CONTEMPORARY 
EAST HAMPTON, NEW YORK 

13 Wigwam View Lane
EAST HAMPTON BROKERAGE
BARIS TEAM, LICENSED SALESPERSONS

+1 631.566.1685, BARISTEAM@SOTHEBYSHOMES.COM

SOTHEBYSREALTY.COM/ID/9LJ5KL

$1,550,000

INHABITABLE WORK OF ART  
EAST HAMPTON, NEW YORK 

40 Wireless Road

BRIDGEHAMPTON BROKERAGE  
DANA TROTTER, ASSOCIATE BROKER

+1 631.379.3236, DANA.TROTTER@SIR.COM

40WIRELESSROAD.COM

$4,450,000
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DRAMATIC MINI ESTATE
EAST HAMPTON, NEW YORK

105 Cove Hollow Road

EAST HAMPTON BROKERAGE
ANN CIARDULLO, ASSOCIATE BROKER 
KEITH GREEN, ASSOCIATE BROKER

+1 631.903.0269, ANN.CIARDULLO@SIR.COM 
+1 917.907.4788, KEITH.GREEN@SIR.COM

105COVEHOLLOWROAD.COM

$4,495,000

BRAND NEW FOUR-BEDROOM  
CONSTRUCTION
EAST HAMPTON, NEW YORK

25 Barnes Avenue

SOUTHAMPTON BROKERAGE 
MAZ CROTTY, ASSOCIATE BROKER

+1 646. 322.0223, MAZ.CROTTY@SIR.COM

25BARNESAVE.COM 

$1,595,000

BEAUTIFUL RENOVATED FARMHOUSE
EAST HAMPTON, NEW YORK

367 Old Stone Highway
EAST HAMPTON BROKERAGE
KERI A. DAYTON, LICENSED SALESPERSON
ETHAN DAYTON, LICENSED SALESPERSON
ZACHERIAH DAYTON, LICENSED SALESPERSON

+1 631.871.1933, KERI.DAYTON@SIR.COM 
+1 516.768.4726, ETHAN.DAYTON@SIR.COM 
+1 631.905.1394, ZACHERIAH.DAYTON@SIR.COM

367OLDSTONEHWY.COM

$1,250,000

COOL CONTEMPORARY  
CLOSE TO BAY BEACH
EAST HAMPTON, NEW YORK

71 Three Mile Harbor Drive
EAST HAMPTON BROKERAGE
KELLY NELSON, ASSOCIATE BROKER

+1 516.356.4959, KELLY.NELSON@SIR.COM

SOTHEBYSREALTY.COM/ID/Y4XJS6

$1,250,000
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WATERFRONT LIVING ON LAKE MONTAUK 
MONTAUK, NEW YORK 

208 West Lake Drive
BRIDGEHAMPTON BROKERAGE 
ANTHONY ROSINA, ASSOCIATE BROKER

+1 917.721.9338, ANTHONY.ROSINA@SIR.COM

 208WESTLAKE.COM

$3,150,000

TOTAL PRIVACY  AND 
PANORAMIC OCEAN 
VIEWS
MONTAUK, NEW YORK 

139 Deforest Road
EAST HAMPTON BROKERAGE
RYLAN JACKA, ASSOCIATE BROKER
JENNY LANDEY, LICENSED SALESPERSON

+1 516.702.5707, RYLAN.JACKA@SIR.COM
+1 917.743.2525, JENNY.LANDEY@SIR.COM 

139DEFORESTROAD.COM

$7,750,000

STARTOP WATERVIEW LOT, PLANS IN PLACE
MONTAUK, NEW YORK

37 Startop Drive
EAST HAMPTON BROKERAGE
PATRICIA WADZINSKI, ASSOCIATE BROKER
RYLAN JACKA, ASSOCIATE BROKER

+1 631.871.0047, PATRICIA.WADZINSKI@SIR.COM
+1 516.702.5707, RYLAN.JACKA@SIR.COM

37STARTOP.COM 

$1,995,000

RENDERING
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DESIGNER’S HOME
SAG HARBOR, NEW YORK

2225 Deerfield Road
BRIDGEHAMPTON BROKERAGE
ANTHONY ROSINA, ASSOCIATE BROKER

+1 917.721.9338, ANTHONY.ROSINA@SIR.COM

SOTHEBYSREALTY.COM/ID/KCQF69

$3,900,000

PRIVACY, POOL & TENNIS  
IN QUOGUE VILLAGE
QUOGUE, NEW YORK

145 Montauk Highway & 3 Arbutus Road
SOUTHAMPTON BROKERAGE 
DEIRDRE DEVITA, ASSOCIATE BROKER

+1 212.580.3969, DEIRDRE.DEVITA@SIR.COM

SOTHEBYSREALTY.COM/ID/Y7BWRN

$1,725,000

THE SHORE HOUSE
SHELTER ISLAND, NEW YORK

12 Shore Road
EAST HAMPTON BROKERAGE
RYAN STRUBLE, LICENSED SALESPERSON

+1 910.547.5472, RYAN.STRUBLE@SIR.COM

12SHORERD.COM

$3,950,000

PRIVATE HAVEN IN QUOGUE’S ESTATE AREA
QUOGUE, NEW YORK

19 Post lane
SOUTHAMPTON BROKERAGE 
DEIRDRE DEVITA, ASSOCIATE BROKER

+1 212.580.3969, DEIRDRE.DEVITA@SIR.COM 

19POSTLANEQUOGUE.COM

3,725,000
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WATERFRONT WITH DOCK ON 3± ACRES 
SAG HARBOR, NEW YORK 

60 Forest Road

BRIDGEHAMPTON BROKERAGE 
CLARK + THOERNER TEAM, ASSOCIATE BROKERS

+1 516.695.6590 | +1 646.322.7861
 CTTEAM@SOTHEBYSHOMES.COM

60FOREST.COM

$18,000,000

RENDERING

RENDERING
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CLOVER HOUSE 
SAG HARBOR, NEW YORK 

29 Peconic Avenue
BRIDGEHAMPTON BROKERAGE
DANA TROTTER, ASSOCIATE BROKER

+1 631.379.3236, DANA.TROTTER@SIR.COM

29PECONIC.COM

$5,500,000

HISTORIC MANSE  
FROM OLD WHALER’S CHURCH 
SAG HARBOR, NEW YORK 

12 Suffolk Street

BRIDGEHAMPTON BROKERAGE  
DANA TROTTER, ASSOCIATE BROKER

+1 631.379.3236, DANA.TROTTER@SIR.COM

12SUFFOLK.COM

$5,500,000 

PANORAMIC WATER VIEWS,  
SPECTACTULAR BEACHFRONT 
SAG HARBOR, NEW YORK 

121 Sunset Beach Road
BRIDGEHAMPTON BROKERAGE 
BEATE V. MOORE, ASSOCIATE BROKER

+1 516.527.7868, BEATE.MOORE@SIR.COM

121SUNSETBEACHROAD.COM

$5,750,000
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CLASSIC WITH TENNIS 
SAG HARBOR, NEW YORK 

92 Old Noyack Path 
BRIDGEHAMPTON BROKERAGE
JOHN A. HEALEY, ASSOCIATE BROKER

+1 631.774.8672, JOHN.HEALEY@SIR.COM

SOTHEBYSREALTY.COM/ID/QFK8BW

$3,750,000

VILLAGE WATERFRONT RESORT LIVING 
SAG HARBOR, NEW YORK 

21 West Water Street, Unit 2F
BRIDGEHAMPTON BROKERAGE 
DAWN BODENCHAK, LICENSED SALESPERSON
FRANK BODENCHAK, LICENSED SALESPERSON

+1 646.382.4055, DAWN.BODECHAK@SIR.COM 
+1 917.968.9020, FRANK.BODENCHAK@SIR.COM

21WESTWATERSTREET.COM

$3,850,000

PRIVATE POND FRONT COMPOUND
SAG HARBOR, NEW YORK

73 & 67 Laurel Lane
SOUTHAMPTON BROKERAGE 
DEBORAH SRB, ASSOCIATE BROKER

+1 516.445.6828, DEBORAH.SRB@SIR.COM

LAURELLANEPONDFRONT.COM

$3,950,000
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5± ACRE TENNIS ESTATE  
SAG HARBOR, NEW YORK 

129 Stoney Hill Road
BRIDGEHAMPTON BROKERAGE 
DAWN BODENCHAK, LICENSED SALESPERSON
FRANK BODENCHAK, LICENSED SALESPERSON

+1 646.382.4055, DAWN.BODENCHAK@SIR.COM 
+1 917.968.9020, FRANK.BODENCHAK@SIR.COM

129STONEYHILL.COM

$5,495,000

RARE FIND HISTORIC DISTRICT 
SAG HARBOR, NEW YORK 

59 Garden Street
BRIDGEHAMPTON BROKERAGE 
ANGELA BOYER-STUMP, LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

 59GARDENSTREET.COM

$4,620,000

WATERFRONT HOME ON 1.8 ACRES 
SAG HARBOR, NEW YORK 

11 Ezekills Hollow
BRIDGEHAMPTON BROKERAGE  
JOHN CHRISTOPHER, ASSOCIATE BROKER

+1 516.356.3510, JOHN.CHRISTOPHER@SIR.COM

SOTHEBYSHOMES.COM/0039741

$4,499,000
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SAG HARBOR CUSTOM BUILT ON 1.6 ACRES
SAG HARBOR, NEW YORK

26 Cedar Point Lane
EAST HAMPTON BROKERAGE
RYAN STRUBLE, LICENSED SALESPERSON

+1 910.547.5472, RYAN.STRUBLE@SIR.COM

SOTHEBYSREALTY.COM/ID/9XKRF9

$2,875,000

5± ACRE GATED ESTATE WITH TENNIS 
SAG HARBOR, NEW YORK 

107 Stoney Hill Road
BRIDGEHAMPTON BROKERAGE 
DAWN BODENCHAK, LICENSED SALESPERSON
FRANK BODENCHAK, LICENSED SALESPERSON

+1 646.382.4055, DAWN.BODENCHAK@SIR.COM 
+1 917.968.9020, FRANK.BODENCHAK@SIR.COM

107STONEYHILL.COM

$2,945,000

RESTORED HOME NEAR MAIN STREET 
SAG HARBOR, NEW YORK 

50 Post Crossing
BRIDGEHAMPTON BROKERAGE
DANA TROTTER, ASSOCIATE BROKER

+1 631.379.3236, DANA.TROTTER@SIR.COM

50POSTCROSSING.COM

$3,250,000

RENOVATED VILLAGE CLASSIC 
SAG HARBOR, NEW YORK

34 High Street

EAST HAMPTON BROKERAGE
PAMELA WALSH, ASSOCIATE BROKER

+1 516.428.5507, PAMELA.WALSH@SIR.COM

34HIGHST.COM

$3,495,000
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NEW CONSTRUCTION WITH WATERVIEWS
SAG HARBOR, NEW YORK

7 Sag Harbor Court
SOUTHAMPTON BROKERAGE 
DEBORAH SRB, ASSOCIATE BROKER

+1 516.445.6828, DEBORAH.SRB@SIR.COM

THEPRESERVEATSAGHARBOR.COM

$3,365,000

NEW CONSTRUCTION  
ACROSS FROM MILL CREEK MARINA
SAG HARBOR, NEW YORK

8 Sag Harbor Court
SOUTHAMPTON BROKERAGE 
DEBORAH SRB, ASSOCIATE BROKER

+1 516.445.6828, DEBORAH.SRB@SIR.COM

THEPRESERVEATSAGHARBOR.COM

$3,295,000

NEW CONSTRUCTION IN SAG HARBOR 
CLOSE TO RESTAURANTS & MARINA
SAG HARBOR, NEW YORK

4 Sag Harbor Court
SOUTHAMPTON BROKERAGE 
DEBORAH SRB, ASSOCIATE BROKER

+1 516.445.6828, DEBORAH.SRB@SIR.COM

THEPRESERVEATSAGHARBOR.COM

$3,335,000
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SAGAPONACK NORTH CHARM 
SAGAPONACK, NEW YORK 

283 Wainscott Harbor Road
BRIDGEHAMPTON BROKERAGE  
DANA TROTTER, ASSOCIATE BROKER

+1 631.379.3236, DANA.TROTTER@SIR.COM

283WAINSCOTTHARBORROAD.COM

$1,595,000

AUTHENTIC 1880S WHALER’S VILLAGE GEM 
SAG HARBOR, NEW YORK 

57 Suffolk Street
BRIDGEHAMPTON BROKERAGE 
SUSAN SPROTT, ASSOCIATE BROKER

+1 516.429.4868, SUSAN.SPROTT@SIR.COM

SOTHEBYSREALTY.COM/ID/SKTMJT

$1,575,000

3.6± PRIVATE ACRES 
SAG HARBOR, NEW YORK 

1008 Middle Line Highway
BRIDGEHAMPTON BROKERAGE 
CINDY SHEA, ASSOCIATE BROKER

+1 631.680.3079, CINDY.SHEA@SIR.COM

1008MIDDLELINE.COM

$1,750,000

GRACIOUS COMPOUND
REMSENBURG, NEW YORK

124 A South Country Road
SOUTHAMPTON BROKERAGE 
DEIRDRE DEVITA, ASSOCIATE BROKER

+1 212.580.3969, DEIRDRE.DEVITA@SIR.COM

124ASOUTHCOUNTRYROAD.COM

$2,975,000
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CLASSIC 
SAGAPONACK ESTATE 
SAGAPONACK, NEW YORK 

53 Fairfield Pond Lane
BRIDGEHAMPTON BROKERAGE 
CLARK + THOERNER TEAM,  
ASSOCIATE BROKERS

+1 516.695.6590 | 646.322.7861, CTTEAM@
SOTHEBYSHOMES.COM

53FAIRFIELDPOND.COM

$9,995,000

3.5± ACRES IN 
SAGAPONACK SOUTH 
SAGAPONACK, NEW YORK 

53 Sagg Main 
BRIDGEHAMPTON BROKERAGE 
ANGELA BOYER-STUMP,  
LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

53SAGGMAIN.COM

$12,950,000
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PRIVATE OCEANFRONT RETREAT 
SAGAPONACK, NEW YORK 

135 Crestview Lane
EAST HAMPTON
ANN CIARDULLO, ASSOCIATE BROKER
KEITH GREEN, ASSOCIATE BROKER

+1 631.903.0269, ANN.CIARDULLO@SIR.COM  
+1 917.907.4788, KEITH.GREEN@SIR.COM

135CRESTVIEW.COM

$39,000,000
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EXPANSIVE SAGAPONACK RETREAT
SAGAPONACK, NEW YORK 

15 East Woods Path
EAST HAMPTON BROKERAGE
PAMELA WALSH, ASSOCIATE BROKER

+1 516.428.5507, PAMELA.WALSH@SIR.COM

15EASTWOODSPATH.COM

$2,350,000

ROSÈ AND SUNSETS IN SAGAPONACK 
SAGAPONACK, NEW YORK

36 Sagg Road
SOUTHAMPTON BROKERAGE 
DEBORAH SRB, ASSOCIATE BROKER

+1 516.445.6828, DEBORAH.SRB@SIR.COM

36SAGGROAD.COM

$2,495,000

GATED COUNTRY STYLE ESTATE 
SAGAPONACK, NEW YORK 

118 Northwest Path
BRIDGEHAMPTON BROKERAGE 
ANGELA BOYER-STUMP, LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

118NORTHWESTPATH.COM

$3,790,000 

HISTORICAL SAGAPONACK
SAGAPONACK, NEW YORK 

53 Hedges Lane
BRIDGEHAMPTON BROKERAGE 
SUSAN GREEN, ASSOCIATE BROKER
SALLY THOMPSON, ASSOCIATE BROKER

+1 516.456.2261, SUSAN.GREEN@SIR.COM  
+1 516.314.8487, SALLY.THOMPSON@SIR.COM

SOTHEBYSHOMES.COM/0039745

$3,795,000
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MODERN COMPOUND,  
IMMEDIATE OCEAN ACCESS 
SAGAPONACK, NEW YORK 

108 Town Line Road
BRIDGEHAMPTON BROKERAGE 
BEATE V. MOORE, ASSOCIATE BROKER

+1 516.527.7868, BEATE.MOORE@SIR.COM

108TOWNLINE.COM

$8,400,000

QUINTESSENTIAL GET AWAY
SAGAPONACK NEW YORK 

101 Farm Court 
BRIDGEHAMPTON BROKERAGE 
SUSAN GREEN, ASSOCIATE BROKER
SALLY THOMPSON, ASSOCIATE BROKER

+1 516.456.2261, SUSAN.GREEN@SIR.COM1  
+1 516.314.8487, SALLY.THOMPSON@SIR.COM

SOTHEBYSHOMES.COM/0039733

$7,250,000

CUSTOM DESIGNER TRADITIONAL  
WITH TENNIS 
SAGAPONACK, NEW YORK 

496 Wainscott Harbor Road
BRIDGEHAMPTON BROKERAGE
JON BARTON, LICENSED SALESPERSON 
DANA TROTTER, ASSOCIATE BROKER

+1 516.818.4743, JON.BARTON@SIR.COM 
+1 631.379.3236, DANA.TROTTER@SIR.COM

SAGAPONACKLUXURY.COM

$5,495,000
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SPECTACULAR 8.4 ±WATERFRONT  
ACRE PROPERTY
SOUTHAMPTON, NEW YORK

137 & 153 Pond Lane
SOUTHAMPTON BROKERAGE 
DEBORAH SRB, ASSOCIATE BROKER

+1 516.445.6828, DEBORAH.SRB@SIR.COM

137-153PONDLANE.COM

$29,000,000
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SUNNYMEADE ON  
SOUTHAMPTON’S  
GIN LANE
SOUTHAMPTON, NEW YORK

41 Gin Lane
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

41GINLANESUNNYMEDE.COM

$18,000,000

CAPTAINS NECK  
WATERFRONT ESTATE 
WITH DOCK
SOUTHAMPTON, NEW YORK

520 Captains Neck Lane
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

520CAPTAINSNECKLANE.COM

$24,995,000
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WORLD-CLASS “WYANDANCH HOUSE”
SOUTHAMPTON, NEW YORK

196 Wyandanch Lane
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

196WYANDANCHLANE.COM

$23,750,000
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SPECTACULAR WATER 
VIEWS, HOME AND 
WATERFRONT LOT
SOUTHAMPTON, NEW YORK

64 and 65 Westway Drive
SOUTHAMPTON BROKERAGE 
RITCHEY HOWE, LICENSED SALESPERSON 
LAWRENCE INGOLIA, ASSOCIATE BROKER

+1 917.670.7495, RICTHEY.HOWE@SIR.COM 
+1 516.607.8800, LAWRENCE.INGOLIA@SIR.COM

64AND65WESTWAYDRIVE.COM

$9,750,000

ESTATE SECTION ON 
TAYLOR CREEK WITH 
POOL
SOUTHAMPTON, NEW YORK

344 Great Plains Road
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

344GREATPLAINSROAD.COM

$11,000,000
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“OCEAN DREAM” ESTATE  
WITH POOL & TENNIS
SOUTHAMPTON, NEW YORK

5 Fair Lea (Aka 36 Gin Lane)
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

5FAIRLEAONGINLANE.COM

$49,000,000
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SOUTHAMPTON VILLAGE WATER VIEW
SOUTHAMPTON, NEW YORK

107 Lee Avenue
SOUTHAMPTON BROKERAGE 
LAWRENCE INGOLIA, ASSOCIATE BROKER 
JONATHAN SMITH, LICENSED SALESPERSON

+1 516.607.8800, LAWRENCE.INGOLIA@SIR.COM 
+1 917.714.9022, JONATHAN.SMITH@SIR.COM

107LEEAVENUE.COM

$3,995,000

MODERN LUXURY IN THE VILLAGE
SOUTHAMPTON, NEW YORK

118 Harvest Lane
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

118HARVESTLANE.COM

$4,750,000

ULTIMATE VILLAGE RETREAT
SOUTHAMPTON, NEW YORK 

226 Toylsome Lane
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

226TOYLSOMELANE.COM

$4,950,000
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LOHAN ESTATE ON 17± SUBDIVIDABLE 
ACRES IN SOUTHAMPTON
SOUTHAMPTON, NEW YORK

15 Lohan Court
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
RITCHEY HOWE, LICENSED SALESPERSON 

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 917.670.7495, RICTHEY.HOWE@SIR.COM

LOHANCOURT.COM

$5,995,000

IDEAL LOCATION SHORT DISTANCE  
TO BEACH AND VILLAGE 
SOUTHAMPTON, NEW YORK

277 Toylsome Lane
SOUTHAMPTON BROKERAGE 
PAT PETRILLO, ASSOCIATE BROKER 
DAWN PETRILLO, LICENSED SALESPERSON

+1 516.356.5136, PAT.PETRILLO@SIR.COM 
+1 631.278.9578, DAWN.PETRILLO@SIR.COM

277TOYLSOMELANE.COM

$5,950,000

MODERN PERFECTION WITH POOL 
IN SOUTHAMPTON VILLAGE 
SOUTHAMPTON, NEW YORK 

69 Leos Lane
BRIDGEHAMPTON BROKERAGE 
SHARON STERN, ASSOCIATE BROKER

+1 917.226.5054, SHARON.STERN@SIR.COM

69LEOS.COM

$6,750,000
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EXCEPTIONAL HOME WITH POOL
SOUTHAMPTON, NEW YORK

93 Middle Line Highway
SOUTHAMPTON BROKERAGE 
HOLLY HODDER, LICENSED SALESPERSON

+1 917.770.0388, HOLLY.HODDER@SIR.COM

93MIDDLELINEHIGHWAY.COM

$2,700,000

PRISTINE SUN-FILLED HOME  
ON PRIVATE 1.4± ACRES
SOUTHAMPTON, NEW YORK

51 White Oak Lane
SOUTHAMPTON BROKERAGE 
MOLLY FERRER, ASSOCIATE BROKER

+1 631. 513.9895, MOLLY.FERRER@SIR.COM

SOTHEBYSREALTY.COM/ID/4XW365

$2,200,000

PROVENCE MEETS THE HAMPTONS 
SOUTHAMPTON, NEW YORK 

18 Club Drive
BRIDGEHAMPTON BROKERAGE 
HILLARY DAVIS, LICENSED SALESPERSON

+1 631.903.5865, HILLARY.DAVIS@SIR.COM

18CLUBDRIVE.COM

$2,200,000

STATELY 6-BEDROOM, 5-BATH HAMPTON 
HOME WITH POOL & POND
SOUTHAMPTON, NEW YORK

87 McGregor Drive
SOUTHAMPTON BROKERAGE 
INA CHARKOW, ASSOCIATE BROKER

+1 631.835.6100, INA.CHARKOW@SIR.COM

87MCGREGORDRIVE.COM

$2,200,000
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WEST-FACING WATERFRONT HOME,  
POOL & DOCK
SOUTHAMPTON, NEW YORK

15 Sandpiper Court
SOUTHAMPTON BROKERAGE 
DEIRDRE DEVITA, ASSOCIATE BROKER

+1 212.580.3969, DEIRDRE.DEVITA@SIR.COM

15SANDPIPERCOURT.COM

$3,395,000

SOUTHAMPTON VILLAGE PERFECTION
SOUTHAMPTON, NEW YORK

175 Wooley Street
SOUTHAMPTON BROKERAGE 
JONATHAN SMITH, LICENSED SALESPERSON 
LAWRENCE INGOLIA, ASSOCIATE BROKER

+1 917.714.9022, JONATHAN.SMITH@SIR.COM 
+1 516.607.8800, LAWRENCE.INGOLIA@SIR.COM

175WOOLEYSTREET.COM

$3,750,000

ULTIMATE PLAYGROUND 
SOUTHAMPTON, NEW YORK 

24 Parrish Pond Lane 
BRIDGEHAMPTON BROKERAGE 
ANGELA BOYER-STUMP, LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

24PARRISHPOND.COM

$3,875,000
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THE REDCRAFT ESTATE IN THE VILLAGE
SOUTHAMPTON, NEW YORK

420 Ox Pasture Road
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

420-OXPASTUREROADREDCRAFTESTATE.COM

$27,999,999
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BISHOPS POND WATERVIEW CONDO 
SOUTHAMPTON, NEW YORK

1301 High Pond Lane
EAST HAMPTON BROKERAGE
SUSAN SCHMIDGALL, LICENSED SALESPERSON

+1 631.599.1450, SUSAN.SCHMIDGALL@SIR.COM

SOTHEBYSREALTY.COM/ID/5Z55Q3

$2,295,000

1 LEVEL SOUTHAMPTON VILLAGE  
CONTEMPORARY
SOUTHAMPTON, NEW YORK

6 Potato Field Road
SOUTHAMPTON BROKERAGE 
ROSEANN TORTI

+1 516.769.8386

SOTHEBYSREALTY.COM/ID/9M6W3W

$1,275,000

CONDO OVERLOOKING BISHOPS POND
SOUTHAMPTON, NEW YORK

302 High Pond Lane
EAST HAMPTON BROKERAGE
SUSAN SCHMIDGALL, LICENSED SALESPERSON

+1 631.599.1450, SUSAN.SCHMIDGALL@SIR.COM

SOTHEBYSREALTY.COM/ID/LTZTFW

$2,695,000

CHARMING COTTAGE  
ON FRESH POND WITH DOCK 
SOUTHAMPTON, NEW YORK 

70 Little Fresh Pond Road
SOUTHAMPTON BROKERAGE 
HOLLY HODDER, LICENSED SALESPERSON

+1 917.770.0388, HOLLY.HODDER@SIR.COM

SOTHEBYSREALTY.COM/ID/T23939

$950,000
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LAKE AGAWAM ESTATE
SOUTHAMPTON, NEW YORK

310 First Neck Lane
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

310FIRSTNECKLANE.COM

$24,995,000
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MASTER-DESIGNED  
SHINGLE STYLE HOME 
SOUTHAMPTON, NEW YORK

56 Barnhart Street
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

56BARNHARTST.COM

$19,999,000
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EXQUISITE LANDSCAPE  
ON WYANDANCH LANE
SOUTHAMPTON, NEW YORK

80 Wyandanch lane
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

80WYANDANCHLANE.COM

$15,995,000
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FUN IN THE SUN WITH TENNIS 
SOUTHAMPTON, NEW YORK 

51 Ocean View Parkway
BRIDGEHAMPTON BROKERAGE 
ANGELA BOYER-STUMP, LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

51OCEANVIEWPARKWAY.COM

$1,500,000 

WATERVIEWS, SUNSETS, AND PRIVACY 
SOUTHAMPTON, NEW YORK 

146 Middle Line Highway
BRIDGEHAMPTON/ EAST HAMPTON BROKERAGE 
ANGELA BOYER-STUMP, LICENSED SALESPERSON
PATRICIA WADZINSKI, ASSOCIATE BROKER

+1 917.207.7777 , ANGELA.BOYER@SIR.COM 
+1 631.871.0047, PATRICIA.WADZINSKI@SIR.COM

146MIDDLELINEHIGHWAY.COM

$1,595,000 

ENCHANTING DESIGNER COMPOUND 
WATER MILL, NEW YORK 

393 Little Noyac Path
BRIDGEHAMPTON BROKERAGE 
DANA TROTTER, ASSOCIATE BROKER

+1 631.379.3236, DANA.TROTTER@SIR.COM=

393LITTLENOYACPATH.COM

$2,950,000

SHINNECOCK CONTEMPORARY  
NEAR GOLF & BAY
SOUTHAMPTON, NEW YORK

105 Sebonac Inlet Road
SOUTHAMPTON BROKERAGE 
MOLLY FERRER, ASSOCIATE BROKER 
ROBERT FLORIO, ASSOCIATE BROKER

+1 631.513.9895, MOLLY.FERRER@SIR.COM 
+1 631.702-2000, ROBERT.FLORIO@SIR.COM

105SEBONACINLETROAD.COM

$1,250,000
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BREATHTAKING WATERFRONT  
WATER MILL, NEW YORK 

35 Morrison Lane
BRIDGEHAMPTON BROKERAGE 
DOREEN ATKINS, ASSOCIATE BROKER

+1 631.827.0800, DOREEN.ATKINS@SIR.COM

35MORRISONLANE.COM

$19,995,000



sothebysrealty.com

110

CLASSIC WAINSCOTT SOUTH  
WITH POOL & TENNIS
WAINSCOTT, NEW YORK

15 Wainscott Hollow Road
SOUTHAMPTON BROKERAGE 
HARALD GRANT, ASSOCIATE BROKER 
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM 
+1 516.840.7034, BRUCE.GRANT@SIR.COM

15WAINSCOTTHOLLOWROAD.COM

$8,995,000

PRIVATE OASIS ON 2.7± ACRES
WAINSCOTT, NEW YORK 

40-44 Sayres Path
BRIDGEHAMPTON BROKERAGE 
ANGELA BOYER-STUMP, LICENSED SALESPERSON

+1 917.207.7777, ANGELA.BOYER@SIR.COM

40-44SAYRESPATH.COM

$10,950,000

BUCOLIC COBB ISLE
WATER MILL, NEW YORK

12 Cobb Isle Road
SOUTHAMPTON BROKERAGE 
DEBORAH SRB, ASSOCIATE BROKER

+1 516.445.6828, DEBORAH.SRB@SIR.COM

12COBBISLERD.COM

$5,500,000
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BAYFRONT COTTAGE WITH OCEAN ACCESS
WESTHAMPTON, NEW YORK

486 Dune Road
SOUTHAMPTON BROKERAGE 
DEIRDRE DEVITA, ASSOCIATE BROKER

+1 212.580.3969, DEIDRE.DEVITA@SIR.COM

486DUNEROAD.COM

$2,195,000

RENOVATED 1896  
ENGLISH CARRIAGE HOUSE 
WATER MILL, NEW YORK 

9 Little Cobb Road
BRIDGEHAMPTON BROKERAGE  
BEATE V. MOORE, ASSOCIATE BROKER 
LESLIE REINGOLD, LICENSED SALESPERSON 

+1 516.527.7868, BEATE.MOORE@SIR.COM  
+1 917.362.5375, LESLIE.REINGOLD@SIR.COM

9LITTLECOBB.COM

$3,800,000

WATERFRONT, DOCK, MAIN HOUSE,  
AND GUEST HOUSE
WATER MILL, NEW YORK

403 Head of Pond Road
SOUTHAMPTON BROKERAGE 
PAT PETRILLO, ASSOCIATE BROKER 
DAWN PETRILLO, LICENSED SALESPERSON

+1 516.356.5136, PAT.PETRILLO@SIR.COM 
+1 631.278.9578, DAWN.PETRILLO@SIR.COM

403HEADOFPOND.COM

$3,950,000

WESTHAMPTON BEACH ESTATE AREA  
COMPOUND 
WESTHAMPTON, NEW YORK

67 Beach Lane
SOUTHAMPTON BROKERAGE 
DEIRDRE DEVITA, ASSOCIATE BROKER

+1 212.580.3969, DEIDRE.DEVITA@SIR.COM

67BEACHLANE.COM

$3,199,000
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EXCEPTIONAL ESTATE 
ON TOWN LINE ROAD 
WAINSCOTT, NEW YORK

109 Town Line Road
SOUTHAMPTON BROKERAGE
HARALD GRANT, ASSOCIATE BROKER
BRUCE GRANT, LICENSED SALESPERSON

+1 516.527.7712, HARALD.GRANT@SIR.COM
+1 516.840.7034, BRUCE.GRANT@SIR.COM

109TOWNLINEROAD.COM

$24,500,000
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TOP QUALITY NEW CONSTRUCTION 
POOL, POOL HOUSE AND TENNIS PERMIT
WATER MILL, NEW YORK

593 Flying Point Road
SOUTHAMPTON BROKERAGE
PAT PETRILLO, ASSOCIATE BROKER
DAWN PETRILLO, LICENSED SALESPERSON

+1 516.356.5136, PAT.PETRILLO@SIR.COM
+1 631.278.9578, DAWN.PETRILLO@SIR.COM

593FLYINGPOINT.COM

$17,995,000

RENDERING
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WATERFRONT, STYLISH HOME,  
BEAUTIFUL GROUNDS
WATER MILL, NEW YORK

29 Cobb Isle Road
SOUTHAMPTON BROKERAGE 
PAT PETRILLO, ASSOCIATE BROKER 

+1 516.356.5136, PAT.PETRILLO@SIR.COM 

29COBBISLEROAD.COM

$14,995,000
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We raised the bar. Again.
Sotheby’s International Realty broke its own records 

in 2019 as measured by  global sales volume, website 

traffic and media exposure. Our performance stems 

from our approach: never rest on your laurels and 

redefine the highest standard of service.



1–2 MAY

THE ELKHART COLLECTION
ELKHART, INDIANA

8–9 MAY

AUBURN SPRING
AUBURN, INDIANA

9 MAY

MONACO
MONTE CARLO, MONACO

14–15 AUGUST

MONTEREY
MONTEREY, CALIFORNIA

3–6 SEPTEMBER

AUBURN FALL
AUBURN, INDIANA

8–9 OCTOBER

HERSHEY
HERSHEY, PENNSYLVANIA

LONDON - NEW LOCATION
TO BE ANNOUNCED

HEADQUARTERS +1 519 352 4575
UK +44 (0) 20 7851 7070
NEW YORK +1 212 894 1562
CALIFORNIA +1 310 559 4575

NOW ACCEPTING
BIDDERS AND CONSIGNORS

TO BE OFFERED AT MONACO
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